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'000 '000 '000 '000 '000
2016 2015 2014 2013 2012

Number of Shares*  
(including treasury shares)

 994,887  992,837  993,669  1,000,977  1,005,957 

Shareholders' Equity  42,063,925  38,047,441  36,533,101  32,765,684  30,702,837 

Percentage increase over prior year 11% 4% 11% 7% 7%

Market Capitalisation  40,083,997  26,889,363  20,214,540  18,374,601  16,769,303 

Total Borrowings  13,242,037  13,936,107  11,064,160  11,571,790  10,338,328 

PROFIT AND LOSS ACCOUNT

Revenues  88,267,589  79,742,230  70,839,886  67,257,502  61,340,268 

Percentage increase over prior year 10.7% 12.6% 5.3% 9.6% 5.4%

Profit before Taxation  6,103,330  4,303,813  4,588,432  5,075,199  4,102,404 

Percentage increase over prior year 41.8% -6.2% -9.6% 23.7% 1.7%

Profit after Taxation  4,534,862  3,254,020  3,799,127  3,794,064  3,786,332 

Percentage increase over prior year 39.4% -14.3% 0.1% 0.2% 26.5%

Net Profit Attributable to Stockholders  4,004,539  2,759,498  3,285,174  3,221,634  3,478,888 

Percentage increase over prior year 45.1% -16.0% 2.0% -7.4% 26.6%

Net Dividend – Amount  1,010,423  820,030  770,239  727,660  665,937 

Percentage increase over prior year 23.2% 6.5% 5.9% 9.3% 34.6%

IMPORTANT RATIOS 

Return on Sales 4.5% 3.5% 4.6% 4.8% 5.7%

Debt to Equity Ratio 31.5% 36.6% 30.3% 35.3% 33.7%

Return on Equity 10.0% 7.4% 9.5% 10.2% 11.7%

Profit before Taxation/Sales 6.9% 5.4% 6.5% 7.5% 6.7%

Dividend Cover – times  3.96  3.37  4.27  4.43  5.22 

Shareholders Equity per Stock Unit*  
(excluding treasury shares) – JA$

 42.39  38.36  36.79  32.91  30.57 

Earnings per Stock Unit – basic  4.04  2.78  3.30  3.22  3.47 

Productivity per Employee – US$'000  16.46  11.80  14.19  17.48  21.13 

Number of Employees  1,940  1,996  2,080  1,827  1,850 

Closing Stock Price – JSE :JA$*  40.29  27.08  20.34  18.36  16.67 

Closing Stock Price – TTSE :TT$*  2.67  1.35  1.22  1.15  1.18 

Price-Earnings Ratio  9.97  9.73  6.16  5.70  4.80 

FIVE-YEAR STATISTICS

*Restated for comparison purposes due to  
3-for-1 stock split, which was effective August 11, 2016. 1



NOTICE OF ANNUAL 
GENERAL MEETING
NOTICE is hereby given that the Annual General Meeting of GraceKennedy Limited will be held at 73 
Harbour Street, Kingston, Jamaica on Wednesday, 31 May 2017 at 4:00 p.m. for the following purposes:

1.	 To receive the Audited Group Accounts for the year ended 31 December 2016 and the reports of 
the Directors and Auditors circulated herewith.

To consider and (if thought fit) pass the following resolution: -

RESOLUTION NO. 1

‘‘THAT the Audited Group Accounts for the year ended 31 December 2016 and the reports of 
the Directors and Auditors circulated with the Notice convening the meeting be and are hereby 
adopted.”

2.	 To declare the interim dividends paid on 18 May 2016, 26 September 2016 and  
9 December 2016 as final for the year under review.

To consider and (if thought fit) pass the following resolution: -

RESOLUTION NO. 2

“THAT as recommended by the Directors, the interim dividends paid on 18 May 2016,  
26 September 2016 and 9 December 2016 be and they are hereby declared as final and no further 
dividend be paid in respect of the year under review.”

3.	 To elect Directors.

The Directors retiring from office by rotation pursuant to Article 102 of the Company’s Articles of 
Incorporation are Mrs. Mary Anne Chambers, Mr. Joseph Esau and Mr. Douglas Orane who, being 
eligible, offer themselves for re-election.

To consider and (if thought fit) pass the following resolutions:-

RESOLUTION NO. 3(a)

“THAT the Directors retiring by rotation and offering themselves for re-election be re-elected  
en bloc.”

RESOLUTION NO. 3(b)

“THAT Mrs. Mary Anne Chambers, Mr. Joseph Esau and Mr. Douglas Orane be and they are hereby 
re-elected Directors of the Company.”
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4.	 To fix the fees of the Directors.

To consider and (if thought fit) pass the following resolution:

RESOLUTION NO. 4

“THAT the amount shown in the Accounts of the Company for the year ended  
31 December 2016 as fees of the Directors for their services as Directors be and is  
hereby approved.”

5.	 To appoint Auditors and authorise the Directors to fix the remuneration of the Auditors.

To consider and (if thought fit) pass the following resolution:

RESOLUTION NO. 5

“THAT PricewaterhouseCoopers, Chartered Accountants, having signified their willingness to serve, 
continue in office as Auditors of the Company pursuant to Section 154 of the Companies Act to 
hold office until the conclusion of the next Annual General Meeting at a remuneration to be fixed 
by the Directors of the Company.”

By Order of the Board  
Karen Chin Quee Akin (Mrs)  
Corporate Secretary

Dated: 28 February 2017

Any member of the Company entitled to attend and vote at this meeting is also entitled to appoint 
one or more proxies to attend and vote in his/her stead. Such proxies need not be members of the 
Company. Instruments appointing proxies (a specimen of which has been circulated to members 
along with the Company’s Annual Report) must be deposited with the Corporate Secretary of the 
Company, at 73 Harbour Street, Kingston, Jamaica, not less than forty-eight (48) hours before the 
Meeting.
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SHAREHOLDERS’ REPORT

2016 was a good year for the GraceKennedy Group as we achieved several of the key strategic and 
profitability milestones that we had set. These goals were achieved in a rapidly changing environment 
that presented both opportunities and challenges. Our operational strategy for 2016 was primarily 

focused on the four broad themes of: optimizing and pursuing growth opportunities for our international 
foods business, strengthening our foods and financial services position in Jamaica, improving the overall 
operational efficiency of the Group, and the development of a comprehensive Global Talent Mobility 
Programme, cornerstones of our 2020 vision of international expansion. This strategic focus fully supports 
the vision of delivering long-term consumer and shareholder value.

FINANCIAL HIGHLIGHTS INCLUDE:

§§ Group revenue for 2016 was J$88.27 billion, representing an increase of 10.7% or J$8.53 billion over 2015 
(J$79.74 billion). 

§§ Net profit attributable to the shareholders of the Company was J$4.00 billion for 2016 compared with 
J$2.76 billion for 2015. Earnings per share was J$4.04 in 2016 compared with J$2.78 in 2015, a 45.3% 
increase. As reported previously, a non-recurring gain was realised on the dissolution of some non-
operating subsidiaries. Without this gain, net profit attributable to the stockholders of the Company 
would have increased by 29.7% or J$819.85 million.

§§ Shareholders’ equity increased by 10.6% or J$4.01 billion moving from J$38.05 billion in 2015 to J$42.06 
billion in 2016.

§§ Total assets grew by 16.4% or J$17.79 billion from J$108.69 billion in 2015 to J$126.48 billion in 2016. 

§§ Dividends totaling J$1.01 billion or J$1.02 per share were paid in 2016 compared with J$820.03 million or 
J$0.83 per share in 2015, an increase of 22.9%.

§§ At the end of 2016, the GraceKennedy stock price closed at J$40.29. When adjusted for the 3-for-1 stock 
split which was effective August 11, 2016, this represented a 48.8% increase over prior year. 

The Foods segment made great strides in meeting the changing 
needs of our markets worldwide as customers increased their 
preference for healthier, more convenient and increased variety 
of food choices. 
Our international foods companies showed improved performance over prior year. GraceKennedy Foods 
(USA) LLC, saw growth in both the Grace and the La Fe brands. We continue to invest in these brands 
and our infrastructure to improve the efficiency of our operations. During 2016, we recruited key expertise 
to drive the future growth and optimisation of the business. GraceKennedy (Ontario) Inc. (GKO) was 
appointed “Category Advisor – Caribbean and Ethnic” by Walmart in 2016. This has provided our Canadian 
business with the opportunity to strengthen and expand its presence in Walmart, which has over 400 
stores in Canada.
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Our food operations in the United Kingdom (UK) and 
Europe also performed well despite the uncertainty 
surrounding Brexit, and the resulting depreciation of 
the pound sterling. The Aloe drink continues to gain 
market share in the UK beverage market and not 
only competes in the Ethnic Drink Category but has 
successfully expanded into the mainstream beverage 
category where it is positioned among the Top 10 
UK juice brands. In recognition of Grace Foods UK 
Limited’s (GFUK) contribution to commerce, the 
Company received three important awards from 
the Hertfordshire Chamber of Commerce: ‘Overall 
Business of the Year’, ‘Medium to Large Business 
of the Year’ and awards for ‘Excellence in People 
Development’. Sales to the European market 
continue to show strong growth, and we expect to 
expand our presence and pursue opportunities in 
this region. 

Our foods business in Jamaica showed strong 
growth in revenue. Our strategy to cater to multiple 
segments of the market has resulted in our domestic 
foods business being resilient and responsive to 
competitive forces and the changing taste of our 
customers. Hi-Lo Food Stores, our supermarket 
chain in Jamaica, delivered strong performance.  
Our most recently opened location in Liguanea, 
Kingston and the refurbished Fairview location 
in Montego Bay, have enhanced the experience 
of grocery shopping in Jamaica with world-class 
layouts and wider variety of products and services.

Our manufacturing operations had a remarkable 
year. Our brands, This Is Really Great Yogurt, and 
Lishous, our juice drink that was introduced into the 
Jamaican market in 2016, recorded strong growth, 
while our Tastee Cheese and Soups segment grew 
exports to the United States. We continue to invest 
in upgrading facilities within our factories while 
continually exploring low cost sourcing initiatives for 
key products to remain competitive.

Our financial services 
companies continue to 
meet the high standards of 
service and innovation that 
our customers have grown 
to expect from us. We made 
investments in technology, 

and in our people, in order to 
focus on delivering a seamless 
customer service experience. 
In our Banking and Investments segment, First 
Global Bank (FGB) reported strong growth in 
revenue over 2015 which was primarily driven by 
13.5% growth in the loan portfolio. Profitability, 
however, declined over prior year primarily due 
to costs associated with network expansion and 
investments in technology. Loan provisions were also 
higher than prior year, however the Bank continued 
to effectively manage delinquencies, and has seen 
a decline in the ratio of impaired loans to total loan 
portfolio. FGB continued to pursue its strategy 
of convenience enabled by technology with the 
opening of a new high-tech branch in Ocho Rios 
and the relocation and upgrade of the Liguanea 
branch. GK Capitial Management Limited (GKCM) 
solidified its position in the investment advisory 
space, having completed a number of transactions 
during the year valued at over $3 billion.

The Insurance segment’s revenue growth was 
driven primarily by our underwriter in Jamaica, 
GK General Insurance Company Limited (GKGIC). 
GKGIC also continues to innovate through its 
microinsurance portfolio resulting in the revenue 
generated from this portfolio doubling year-over-
year. The growth in profitability is however due to 
the strong performance of our insurance broker in 
Jamaica, Allied Insurance Brokers Limited, which 
also recorded strong revenue growth over prior 
year. In line with our strategic plan, we continued 
our focus on regional expansion and are pleased to 
report that our underwriter in St. Lucia, GK Insurance 
(Eastern Caribbean) Limited, is now licensed to 
operate in three additional territories: St Vincent & 
The Grenadines, Antigua and Barbuda and Grenada.  

GraceKennedy Money Services Limited (GKMS) 
remained the dominant player in the English-
speaking Caribbean remittance market. The business 
continues to be strategically focused on protecting 
its market-leader position while driving growth and 
enhancing the regional remittance business through 
digitisation. In February 2016, GKMS expanded 
its operations into the Turks and Caicos market 
through the establishment of a new subsidiary, 
GraceKennedy Money Services (Turks & Caicos) 
Limited; this represents the 11th market in which the 
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Company operates. In December 2016, the Bank of 
Jamaica approved the GK Money Services’ mobile 
wallet application, GK MPAY, in Jamaica. GK MPAY 
was launched in the Jamaican market in February 
2017, providing the convenience for users to make 
payments and other money services transactions on 
their mobile phones.

The GK Value Rewards Programme, launched in 
February 2015, continues to change the face of 
loyalty programmes in Jamaica with the introduction 
of innovative platforms designed to improve 
customers’ user experience.  The GraceKennedy 
Value Rewards Programme has issued over  
$73 million in points to over 102,000 members. 

We continue to hold ourselves to the highest 
standards of governance, transparency and 
accountability as these are core to what we 
do and how we do it. In recognition of this, 
GraceKennedy was awarded the ‘PSOJ/JSE – 
Corporate Governance Award’ for 2015 at the 
Jamaica Stock Exchange Best Practices Awards 
function held in December 2016. ​GraceKennedy was 
also first runner-up in the Corporate Disclosure & 
Investor Relations (Main Market) category. We are 
very proud to receive this recognition as we look 
forward to continuing to strengthen our relationship 
with our investors.

Our commitment to 
the development of the 
communities within which  
we operate continues. 
Our GraceKennedy and Grace and Staff Community 
Development Foundations continue to champion 
this cause through various outreach initiatives. Our 
Grace and Staff Foundation was recognised by the 
American Chamber of Commerce (AMCHAM) for 
Corporate Social Responsibility in the large company 
category. The GraceKennedy Foundation provided 
scholarships and bursaries totalling J$17.5 million 
to 75 students tenable at the University of the 
West Indies, University of Technology, Edna Manley 
College for the Visual and Performing Arts and the 
Northern Caribbean University. The Foundation 
hosted its annual lecture in March 2016, entitled 
“Overfed and Undernourished: Dietary Choices in 

Modern Jamaica” which was presented by  
Professor Marvin Reid, a former GraceKennedy 
scholar. He cited research that showed the link 
between disease and life style choices and 
emphasised the importance of healthy food choices 
on wellbeing.

As a Jamaican company with multi-national 
operations, we are very proud of our performance 
and how far we have come. As part of our 
transformation, we are currently evaluating our 
technology infrastructure and customer experience 
to enhance a digital strategy for companies in 
the group. We continue to set high standards for 
ourselves and remain committed to the vision of 
being a Global Consumer Group by 2020. Our 
performance demonstrates the result of our focused 
strategy and competitive capabilities. As the 
Company celebrates its 95th year of operation, we 
will continue to put our customers first as we build 
on the foundation that was set by those before us. 
We are thankful to our nearly 2000 employees who 
are the heart of what we do and who represent the 
best that this Company has to offer. 

As we work to achieve our 
goals and grow shareholder 
value, we remain grounded in 
and guided by our values of 
HONESTY, INTEGRITY  
and TRUST.

Gordon V. Shirley					   
Chairman						    
	

Donald G. Wehby 
Group Chief Executive Officer 

February 28, 2017
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Disclosures
The Management of GraceKennedy is responsible for the integrity and objectivity 
of the information contained in the Management Discussion and Analysis 
(MD&A). The information presented herein has been reviewed by the Group’s 
Audit Committee on behalf of the Board. Management believes that this 
information represents an objective review of the Group’s past performance and 
future prospects.

All monetary figures are presented in Jamaican dollars, unless otherwise stated.

Who We Are
GraceKennedy Limited is a publicly listed company on the Stock Exchanges of Jamaica and the Republic of 
Trinidad & Tobago. The company was founded on February 14, 1922, and is the parent company of a Group 
of subsidiaries operating mainly in the food and financial services industries. The Group’s operations are 
structured into two Divisions:

FOOD TRADING

This comprises the business of food manufacturing through our own factories as 
well as through external suppliers, the distribution of Grace and Grace owned brands 
in Jamaica and internationally, and the operation of retail outlets through our  
Hi-Lo Supermarket chain in Jamaica. The Group also manufactures and distributes 
third-party brands in Jamaica and internationally. GK Foods operates primarily 
in Jamaica, the Caribbean, Central America, North America, Africa, the United 
Kingdom (UK), and other European countries.

FINANCIAL SERVICES

This comprises our commercial banking, general insurance, insurance brokerage, 
investment banking, remittance, cambio and payment services businesses. Our 
financial services companies presently operate within the English-speaking 
Caribbean.
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Our Vision
“To be a Global Consumer Group, delivering  
long-term consumer and shareholder value 
through brand building and innovative solutions 
in food and financial services, provided by highly 
skilled and motivated people.”
Our Vision embodies the focus of GraceKennedy’s team, grounded in our firm 
commitment to our stakeholders:

OUR STAFF: We will promote teamwork, mutual respect, care, open 
communication, empowerment and accountability.

OUR CUSTOMERS AND CONSUMERS: We will maintain high product and 
service standards as we honour our commitments.

OUR SHAREHOLDERS: We will provide our shareholders with competitive 
rates of return over the medium to long-term.

OUR COMMUNITIES: We will be a socially responsible, caring and 
environmentally conscious corporate citizen.

OUR CREED: We will operate with honesty, integrity and trust.

Our Mission
“To take the taste of Jamaican and other 
Caribbean foods to the world and world-class 
financial services to our region.”

12



Performance 
Measurement
Our Executive Committee utilises the Balanced Scorecard tool to evaluate 
and monitor Group performance. The Balanced Scorecard as applied 
in GraceKennedy, focuses on: Learning and Growth, Internal Processes, 
Consumer and Financial objectives. 

§§ LEARNING AND GROWTH: Our team is critical to our success. This 
segment of the Balanced Scorecard monitors the relationship with our 
team. We therefore monitor retention and development of the team 
as well as staff satisfaction. A survey is conducted every two years to 
measure staff satisfaction and engagement.

§§ INTERNAL PROCESSES: The focus of this aspect of our scorecard is to 
increase the efficiency of our internal business processes and strengthen 
risk management within the Group. 

§§ CONSUMER: Critical to our strategy, is our focus on the customer and 
consumer. This is central to the delivery of our products and services, 
and as such, the Group consistently monitors customer experience and 
service levels to ensure that we anticipate the needs of our customers and 
consumers, delighting them in all segments of our business. 

§§ FINANCIAL: This aspect of our scorecard is to assess how well the 
Company’s strategy, implementation and execution have maximised 
shareholder value. The key metrics evaluated relate to our revenue 
strategy and productivity levels. The Group carefully monitors revenue 
earned through existing and new markets, our ability to translate revenue 
to profit and our allocation of capital. These measures are in keeping 
with the Group’s long-term vision to provide investors with a competitive 
return on equity. 

13



Key Expectations for 2016 –  
How We Did
During 2016, we embarked on several strategic initiatives aimed at strengthening our market position and 
improving efficiencies. A summary of our performance is shown below.

2016 REPORT CARD

GOALS STATUS

Optimising the Food 
Distribution business in 
North America through 
the expansion of existing 
markets and channels 
and improved operational 
efficiency and effectiveness.

In our USA operations, GraceKennedy Foods 
(USA) LLC, we realised gains from improved 
operational efficiencies through IT and process 
redesign. We also made significant strides in 
growing distribution in key retail channels in 
the USA. In Canada, GraceKennedy (Ontario) 
Inc. (GKO) was appointed Category Advisor – 
Caribbean and Ethnic by Walmart which gives us 
the opportunity to expand our presence to over 
400 Walmart stores.

Pursuing further growth 
opportunities in the United 
Kingdom and Europe and 
improving our distribution 
business in Ghana.

Our operations in Europe continued to leverage 
successful listings in the main markets. The Grace 
Aloe drink gained market share in the UK beverage 
market. 

While still in its early stage of operations GK 
Ghana’s business grew by 70% with encouraging 
growth seen in the retail channels. The business 
however, experienced lower margins due to 
increased competitive pressures. Additionally, 
we relocated the head office to Spintex, Accra in 
order to bring the business closer to its customers. 

Strengthening our Foods 
and Financial services 
business in Jamaica through 
increased brand presence 
and introduction of new and 
innovative products.

Significant investments were made in our 
local brands. In our domestic food business 
we executed our major consumer promotion, 
‘Chase Your Dreams’, which positively impacted 
Q1 2016 performance with overall growth in the 
Grace portfolio. During 2016, we also launched 
new, innovative financial products such as First 
Global Bank’s Mobile Banking App, and new food 
products, such as Grace Ham Dices and Steaks. 
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2016 REPORT CARD

GOALS STATUS

Strong improvement 
in our operational 
efficiency across the 
Group through sustained 
cost transformation 
programmes.

During 2016, we made significant advances in 
improving our operational efficiency. Several of our 
businesses, such as GraceKennedy Money Services 
and our factories, were able to successfully 
implement phased cost transformation 
programmes aimed at lowering expenses while 
maintaining productivity and the quality of service. 
This focus will continue in 2017 with even greater 
emphasis placed on the utilisation of technology, 
as well as capitalising on creating synergies among 
companies within the GraceKennedy Financial 
Group to increase operational excellence. 

Greater emphasis on 
becoming a world-class 
marketing led organization, 
focussed on understanding 
our customer’s needs.

Since 2015, when we first indicated our desire to 
become a marketing-led organization, the Group 
has taken several steps towards achieving this 
goal. We recognise that having the right talent is 
key and so, we have invested in broadening our 
knowledge base in Business Intelligence to ensure 
that we are better equipped to determine our 
customers’ needs and preferences. Throughout 
2016, we also implemented various initiatives 
based on the communicated preferences of 
our customers. In 2016, we grew our loyalty 
programme, GraceKennedy Value Rewards, to 
over 100,000 members, which gives us the base 
to garner information about our customers’ 
preferences through the use of data analytics.

The development of a 
comprehensive Global 
Talent Mobility Programme 
to support our 2020 vision 
of international expansion.

In 2016, we also furthered talent mobility across 
the Group with various global assignments 
between our businesses. 
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2016 Financial 
Performance
Revenue grew by 10.7% to total $88.27 billion for the year. Pre-tax profit increased by 41.8% primarily due 
to improved operating performance from the subsidiaries and non-recurring gains, despite an increase in 
post-employment benefit expenses under IAS 19. This was further reflected in the reported Net Profit for 
the Group which increased by 39.4%. Non-controlling interest for the year increased by 7.2% representing 
a change from $494.52 million in 2015 to $530.32 million in 2016, while profit attributable to shareholders 
increased from $2.76 billion to $4.00 billion, representing a 45.1% increase.

A non-recurring, non-cash gain was realised on the dissolution of some non-operating subsidiaries. Without 
this gain, net profit attributable to the stockholders of the Company would have increased by 29.7% or 
$819.85 million.

Total assets grew by 16.4% or $17.79 billion, moving from $108.69 billion in 2015 to $126.48 billion in 2016. 
During the year, the Group’s liabilities increased by 19.7% while the capital base grew by 10.6%. Capital 
comprised shareholders’ equity of $42.06 billion and non-controlling interest of $1.47 billion. Return on equity 
for 2016 was 10.0% compared to 7.4% for 2015, while earnings per share increased from $2.78 to $4.04.

HOW WE EARNED 

The Group’s revenue growth was driven by increases in revenue in all segments. The Money Services 
segment reported the highest growth rate of 19.3%, followed by Banking & Investments, Insurance, and Food 
Trading, which showed growth rates of 11.5%, 9.9% and 9.8% respectively. Food Trading continues to be the 
dominant contributor to revenue accounting for 78% of total Group revenue.

Overall revenue grew at a faster rate when compared to expenses, due to margin improvements from the 
Foods segment and improved operational efficiency from the Insurance and Money Services segments.

Other income increased by 51.7% during the year, largely attributable to non-recurring gains realised on the 
liquidation of certain dormant subsidiaries and foreign exchange gains.

The Group’s net profit was represented by profit attributable to stockholders of $4.0 billion and non-
controlling interest of $530.32 million. 

STATEMENT OF FINANCIAL POSITION REVIEW

During 2016, the increase in the Group’s asset base was mainly attributable to an increase in investment 
securities and pledged assets due to growth in First Global Bank’s (FGB) customer deposits. Other areas 
of growth included, loans receivables, resulting from growth in FGB’s customer loan portfolio and working 
capital items including receivables from the Financial Services companies and inventory from our Food 
companies.

The Group reduced its use of debt in 2016, resulting in a debt-to-equity ratio of 31.5% compared with 36.6% 
in 2015. This was due to a reduction in external financing for FGB due to increase funding from deposits. 
Bank and other loans decreased by 5.0% to total $13.24 billion while deposits grew by 26.4% to total  
$30.7 billion. The growth in deposits is in line with FGB’s strategy to grow its deposit base.

The Group’s equity base increased by 10.6% during the year to total $42.06 billion in 2016, compared with 
$38.05 billion in 2015. The capital growth for the Group in 2016 was mainly driven by an increase in retained 
earnings of 12.9%. Non-controlling interest increased by 11.2% to total $1.47 billion in 2016 due to improved 
performance of the GK Money Services Group, in which GraceKennedy has a 75% shareholding.
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SHAREHOLDER RETURN

GraceKennedy’s stock price recorded a 48.8% increase on the 
Jamaica Stock Exchange (JSE) during 2016, closing at $27.08 on 
December 31, 2015 (share price adjusted for 3-for-1 stock split which 
took place in 2016) and closing at $40.29 on December 31, 2016. 
The Group also increased its dividend payment during the period by 
22.9% with a dividend pay-out of over $1 billion.

In 2016, GraceKennedy shareholders voted in favour of a 3-for-1 stock split which took place on August 
11, 2016. The main objective of the stock split was to allow the stock to be more accessible to investors 
and so lead to increased liquidity in the trading of the stock. It was also intended to widen the Company’s 
ownership base as more persons would be able to invest in the Company’s stock. The greater activity in the 
trading of the stock should allow the stock price to move towards its true value.

The stock, as at December 31, 2016, traded at a price earnings multiple of 9.97 times on the JSE, an increase 
over the 2015 multiple of 9.73 times. The stock, as at December 31, 2016, traded at 95% of its book value per 
share of $42.39, compared with a price to book ratio of 71% in 2015. 

SEGMENT ANALYSIS

The GraceKennedy Group earns in four major segments: Food 
Trading, Banking and Investments, Insurance and Money Services. All 
segments, with the exception of Banking and Investments, showed an 
increase in both revenue and pre-tax profit. The summary segment 
performance is as follows: 

Our Food Trading segment increased by 126.7% in pre-tax profit due to the improved performance of 
GraceKennedy Foods (USA) LLC. 

The Banking and Investment segment, while showing an increase in revenue, experienced a reduction in pre-
tax profit of 28.9% due primarily to costs associated with network expansion and investments in technology 
at FGB. 

The Insurance segment grew by 37.2% in pre-tax profit, primarily due to increased insurance cover and 
higher commission rates at Allied Insurance Brokers.  

Money Services had a 25.4% increase in pre-tax profit over 2015 due to improved performance from FX 
Trader, GraceKennedy Trinidad & Tobago Limited (GK T&T) and GraceKennedy Remittance Services (GKRS). 
FX Trader and GK T&T experienced improved foreign exchange margins while GKRS had higher transaction 
volumes and costs savings. 

Overall, the Food Trading segment generated the largest share of revenue, accounting for 78.0%, compared 
with 78.6% in 2015. Pre-tax profit was earned in the following proportions:

Money Services : 50%, down from 57% in 2015
Food Trading : 22%, up from 14% in 2015
Insurance : 13%, equal to 13% in 2015
Banking and Investments : 6%, down from 12% in 2015
Corporate and other unallocated income: 9%, up from 4% in 2015
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Food Trading 
The Food Trading segment experienced improvement in both revenue and profit from both the Jamaican 
and international operations. Our manufacturing businesses showed increased performance by boosting 
volumes and containing costs. GraceKennedy Foods (USA) LLC has taken significant steps in optimising 
operations and increasing the presence of both the Grace and La Fe brands in the United States market. 

The report card below shows the performance of the Food Trading segment.

2016 REPORT CARD

GOALS STATUS

Optimising the Food 
Distribution business in 
North America through 
improved operational 
efficiency and exploring 
new channels for the Grace 
and La Fe brands.

In 2016, we successfully gained new listings for 
both the Grace and La Fe brands in some of the 
key retailers in the USA, including Walmart and 
Publix. We also began shipping to Puerto Rico in 
keeping with strategic goals for market expansion. 

In our USA business, we realized gains from 
improved operational efficiencies in our warehouse 
operations and we saw a reduction in manual 
processes through the use of IT. 

Pursuing further growth 
opportunities in the United 
Kingdom and Europe and 
improving our distribution 
business in Ghana.

Our food business based in the UK did well despite 
the volatile market conditions resulting from the 
2016 Brexit vote. 

We saw an increase of 70% in sales for GK Ghana 
and this growth was driven mainly by our retail 
channel. The business also introduced a van sales 
unit mid-year which is performing well. 

Strengthening our leading 
market position in Jamaica 
through product innovation 
and efficiency.

We have implemented business process 
improvements geared towards improving 
efficiency in both our distribution and 
manufacturing business. 

Transforming and 
growing the Hi-Lo Food 
stores business in Jamaica.

Hi-Lo showed strong performance in 2016 with 
double digit growth in revenue and pre-tax profit. 
We opened a new location in Liguanea as well 
as completed the renovation of Hi-Lo Fairview 
in Montego Bay. The chain continues to enjoy 
increased patronage from its loyal customers who 
are transacting more frequently at higher values. 
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Jamaica
We currently operate in the Jamaican market through Grace Foods & Services, Hi-Lo Food Stores, and World 
Brands Services. These businesses are supported by our five manufacturing plants which are located across 
the island. 

Our Jamaican Food companies reported year-over-year growth in both revenue and profit. Grace Foods & 
Services achieved a significant increase in case volumes in 2016. Value brands, including Caribbean Choice 
and Lishous, which offer a lower price point, did extremely well as consumers become more price sensitive. 
We expect that these portfolios will continue to experience increased case sales in the upcoming year. New 
product revenue grew by 33% over prior year with Lishous being the main driver. Other products launched in 
2016 included Grace Exotic Mackerel, Ham Dices and Ham Steaks.  These products were all well received by 
consumers. 

Hi-Lo Food Stores had a very good year with both revenue and 
profit being above prior year. Our investment in the Hi-Lo brand 
has begun to show returns with all renovated stores reporting 
growth in revenue from improved transaction size and count. 

Customer satisfaction has shown great improvement over 2015. Our Hi-Lo team has been creating a 
“customer service revolution” which involves top-down training in customer service. The aim of this is to 
engage and empower all team members to offer excellent customer service. Hi-Lo remains focused on 
providing its customers with a great shopping experience, focusing on delivering on its “FS5” promise to its 
customers – Fresh Stores, Full Shelves, Frequent Savings, Fast Service and Friendly Smiles. 

World Brands Services recorded significant growth in both revenue and pre-tax profit when compared 
with 2015. The Company added a new principal in 2016 which resulted in incremental revenue. Promotional 
activities throughout the year, as well as strong relationships with existing principals, and customers resulted 
in the growth of some of our major brands. 

Our Jamaican manufacturing businesses had a remarkable year with both revenue and profit exceeding prior 
year. This performance was attributable in part to energy-saving initiatives and strong overall demand for 
our products both in Jamaica and the international markets. Dairy Industries (Jamaica) Limited and Grace 
Foods Processors (Meats) factory realised record profits for the year through reduced raw material prices 
and improved pork supplies. This is Really Great Yoghurt and Lishous recorded strong growth domestically, 
while Tastee Cheese and the line of Grace Soups grew in exports to the USA. 

International Market
The international food companies showed positive year-over-year results for 2016 with Canada and the 
United Kingdom reaching new milestones for their businesses.

GraceKennedy Foods (USA) LLC saw growth in both the Grace and La Fe brands by 15% and 17% 
respectively, through increased distribution and marketing of products. During the 2nd half of 2016, the 
business recorded growth in the Walmart channel as well as with other key retailers. The recruitment of 
key expertise to drive the future growth of the business and the restructuring of the sales functions are just 
a few of the positive strides made in 2016, from which we have already begun to reap rewards. To close 
2016, testing of the Grace Frozen Ackee began in key locations in the United States of America (USA). This 
promises to expand the options for our consumers as they seek more fresh market options. The Grace Jerk 
Festivals continue to be a hit throughout the USA and a new sponsorship agreement proved successful 

20



when we hosted the largest Caribbean Block Party ever held on Pennsylvania Avenue in Washington 
D.C. The festivals are now supported by key chains such as Publix and Giant Foods with special displays and 
promotions as they seek to connect with our shared demographics. We will continue to invest in the Grace 
and La Fe brands and expect 2017 to be a new and exciting year for the business, as we seek to extract value 
from investments made.

GraceKennedy (Ontario) Inc. (GKO) performed excellently having executed well on key strategic initiatives 
that will shape the business for the future. The coconut category performed well with revenues growing by 
18%. The organic line of coconut products, including organic coconut milk, sugar, vinegar and oil grew by 
37%. As a result of its strong performance, GKO was appointed Category Advisor – Caribbean and Ethnic by 
Walmart in 2016. This has provided our Canadian business with the opportunity to strengthen and expand 
our presence in Walmart, which has over 400 stores in Canada.

Our food operations in Europe also performed well despite the uncertainty surrounding Brexit, and the 
resulting depreciation of the pound sterling. Grace Aloe drink continues to gain market share in the UK 
beverage market and not only competes in the Ethnic Drink category, but has successfully expanded into 
the mainstream beverage category, where it is positioned among the Top 10 UK juice brands. In recognition 
of the Grace Foods UK Limited’s contribution to commerce, the company received three important awards 
from the Hertfordshire Chamber of Commerce: ‘Overall Business of the Year’, ‘Medium to Large Business of 
the Year’ and awards for ‘Excellence in People Development’. Sales to the European market continue to show 
strong growth, and we expect to expand our presence and pursue opportunities in this region. 

GraceKennedy Ghana Limited has shown resilience and has returned growth of 70% in revenues in what is 
still an early stage in the Company’s operations. The Company however experienced lower margins due to 
increased competition. Our relationships within the retail channels have grown stronger and we continue 
to be positive about the growth prospects for this business. Looking forward, we will be reassessing the 
business model to increase Africa’s contribution to total Group revenue.

GraceKennedy (Belize) Limited expanded its product range and consumer base with the introduction of 
the La Fe brand to its local market. Grace Foods Latin America and the Caribbean (GF LACA), which is the 
business responsible for food expansion within Latin America and the Caribbean, had an exceptional year, 
with all three Caribbean market regions recording growth in 2016. 

Financial Services Segments
(INSURANCE, BANKING & INVESTMENTS AND MONEY SERVICES)

The Financial Services business segments showed growth in both revenue and pre-tax profit with the 
exception of the Banking and Investments segment which showed a decline in pre-tax profit. Pre-tax profit 
for all three segments showed an overall increase of 19.2%, moving from $3.55 billion in 2015 to $4.24 
billion in 2016. This increase in profit was driven by the strong performance of both the Money Services and 
Insurance segments. Revenue showed an overall increase of 14.0% over 2015. 
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The 2016 GK Financial Services segment report card is shown below:

2016 REPORT CARD

GOALS STATUS

Optimising domestic 
insurance and increasing 
penetration of our Insurance 
businesses across the 
Caribbean region

There was growth in new channels; GKGOnline, 
GK General Insurance Company Limited’s (GKG 
Insurance Company) online insurance platform, 
and Microinsurance with overall risk count 
growing by 9% during 2016. Our focus on regional 
expansion continued with GK Insurance (Eastern 
Caribbean) Limited, our insurance underwriting 
company in St. Lucia, which is now licensed to 
operate in three additional territories.

Continued use of 
technology to drive 
operational efficiency and 
to improve customer service

This is a multi-year initiative with the Group 
making a number of strides in 2016.

First Global Bank launched a new high-tech branch 
in Ocho Rios; relocated the Ligunea branch and 
expanded the features to include a Video Teller 
Machine, intelligent deposit ATM, and multi-
currency dispenser.

GKG Insurance Company continued the expansion 
of its online portal, GKGOnline. 

GraceKennedy Money Services continued to 
grow their digital channels and focused on 
improving their efficiency ratio. 

The strengthening and 
growth of our Banking 
business

First Global Bank had strong growth in revenue 
mainly driven by a 14% increase in the loan 
portfolio. Deposits also grew by over 20%.

Protect, grow and enhance 
the Money Services business 
and introduce innovative 
digital products in Money 
Services business

GraceKennedy Remittance Services Limited 
(GKRS) remained the dominant player in the 
Jamaican remittance market. In December 2016, 
the BOJ granted approval for a mobile wallet 
product, GK MPay. This service was introduced to 
the Jamaican public in February 2017.

INSURANCE

Insurance revenue growth of 9.9% was driven primarily by the performance of Allied Insurance Brokers 
Limited which experienced increased insurance cover and higher commission rates. GKGOnline continues to 
be the leading online portal for motor insurance and became an important source of new business.  

Financial Services Segments
(INSURANCE, BANKING & INVESTMENTS AND MONEY SERVICES) CONT’D.
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It allows customers the flexibility of choosing the coverage they need with the convenience of conducting the 
transaction online. GKGOnline’s global reach in 2016, saw persons visiting the portal from over 50 countries, 
and purchases emanating from over 11 countries. GKG Insurance Company continues to innovate through 
its microinsurance products resulting in the revenue generated from this portfolio doubling year-over-year. 
Additionally, three new products, namely International Travel Insurance, Guaranteed Asset Protection 
(GAP) and School Personal Accident Protection policy, were launched in 2016. Focus on regional expansion 
continued and we are pleased to report that GK Insurance (Eastern Caribbean) Limited is now licensed to 
operate in three additional territories: St Vincent & Grenadines, Antigua and Barbuda and Grenada. 

BANKING & INVESTMENTS

First Global Bank (FGB) reported strong growth in revenue driven by double-digit growth in the loan 
portfolio. Profitability declined over prior year primarily due to costs associated with network expansion and 
investments in technology. Loan provisions were also higher than prior year, however the Bank continued to 
effectively manage delinquencies and has seen a decline in the ratio of impaired loans to total loan portfolio. 
FGB continued to pursue its strategy of being the most convenient bank enabled by technology with the 
opening of a new high-tech branch in Ocho Rios and the upgrade and relocation of the Liguanea branch; 
both locations are outfitted with the Video Teller Machine, Intelligent Deposit ATM, and Multi-Currency 
Dispenser. We have seen a decline in the number of transactions done in branches that are supported by 
alternative channels. Similarly the number of calls to the Contact Centre to inquire about account balances 
has been trending downwards as more customers use the mobile banking app and Global Access for 
such transactions. Our Video Teller Machines which are at our Liguanea location now complete 38% of 
the transactions that would have been done over the counter. FGB also launched online account opening 
capabilities for checking and savings accounts as well as credit cards to reduce the time associated with 
opening any account. In 2016, FGB was also the first bank in Jamaica to issue the EMV chip-enabled debit 
card with the launch of FGB Visa Debit. The Visa Debit card offers the convenience of debit card use locally 
and overseas, as well as best-in-class security, which mitigates against card cloning. 

GK Capital Management’s (GKCM) advisory business made its mark in 2016, taking a leading role in the 
local merger and acquisition space having completed a number of transactions during the year valued over 
$3 billion dollars. This included the divestment of UNIPET by Hagley Park Holdings and the acquisition of 
PETCOM by Phoenix Fuels and Accessories Limited. GKCM’s principal investments business also achieved 
some key milestones with the establishment of its proprietary public equity trading portfolio which realised 
returns well in excess of the local market average and the growth of its leasing and lending portfolio to over 
$1 billion.

MONEY SERVICES

GraceKennedy Remittance Services Limited (GKRS) remained the dominant player in the local Jamaican 
remittance market and continues to be strategically focused on protecting its market-leader position, 
increasing market share, identifying opportunities for expansion, and enhancing delivery of services through 
digitisation. In December 2016, the Bank of Jamaica (BOJ) approved GKMS’ mobile wallet application. 
The product, GK MPay, was launched to the general public in February 2017 providing the convenience for 
Jamaicans to carry out payments and other money services on their mobile phones. Growth in revenue 
and profit for the GKMS surpassed expectations in 2016 driven by the strong performance of the foreign 
currency trading business in Jamaica and Money Services business in Trinidad. In November 2015, GKMS 
began offering money transfer services in Cayman. That business performed impressively in its first year of 
operations and closed 2016 with a net profit and significant market share position. 

Our Money Services businesses have developed a robust programme to detect and deal with money 
laundering and other fraudulent schemes. These activities are a real risk to the money services industry 
and to our economy, and we remain vigilant in establishing strong measures and putting in place the 
right processes, technology and infrastructure to reduce the impact of these on our business. We remain 
committed to meeting all our regulatory responsibilities, following best practices and market standards in 
areas of accountability, transparency and business ethics. 
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 Where We Earn 
Revenue by Geographical Area 
(J$ Millions) 2012 2013 2014 2015 2016

2016 % 
Contribution 
to Revenue

Jamaica 40,599 43,041 37,497 40,248 45,344 51.4%

Europe 9,331 11,165 14,282 14,290 14,058 15.9%

North America 7,793 9,042 14,205 19,744 22,218 25.2%

Other Caribbean Countries 3,458 3,798 4,538 5,248 6,339 7.2%

Africa 41 79 183 96 164 0.2%

Other countries 118 133 134 116 145 0.2%

Total 61,340 67,258 70,840 79,742 88,268 100%

One of the key elements of GraceKennedy’s long-term vision of becoming a Global Consumer Group is the 
expansion of our businesses outside of Jamaica. This involves achieving at least 60% of our revenue from 
outside Jamaica.

Our revenue from North America is accounting for a larger share of our revenue, growing by 12.5% over 
2015. This is due to the growth in revenue from both the Grace and the La Fe brands through GraceKennedy 
Foods (USA) LLC and GK Ontario.

Revenue from the European market contracted and thus contributed a reduced percentage to the overall 
Group. This reduction was mainly due to the UK food business reporting lower revenue in Jamaican dollars 
as a result of the depreciation of the Pound Sterling. Africa’s revenue increased by 70.5%, driven by improved 
distribution of Grace products, the introduction of new products and the overall strengthening of the Grace 
brand. Total revenue outside of Jamaica was 48.6% compared with 49.5% in 2015.

Our People
The GraceKennedy Group continues on its path of developing its human capital to effectively support 
the vision of being a world-class global group and this objective is owned by our leadership at all levels. 
The Human Resource (HR) Transformation continues to take shape through the analysis of Strategic Key 
Performance Indicators, HR Governance, Technology, Operating Efficiencies and implementing an HR 
Operating Model that best fits a conglomerate which operates in multiple markets.

ENGAGEMENT & DIVERSITY MANAGEMENT 

The foundation for transitioning from the measurement of Employee Satisfaction to Employee Engagement 
is now in place, anchored by five pillars: Meaningful Work, Hands-on-Management, Positive Work 
Environment, Growth Opportunity and Trust in Leadership.

Based on our demographics, 50% of our people work outside of Jamaica, 53% of our workforce is female 
and of the three generations in the organisation, millennials make up 46% of the Group. Consequently, our 
engagement initiatives are reflective of our diverse workforce, with flexibility for local customisation in each 
market.
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TALENT & GLOBAL MOBILITY 

A significant amount of time was spent in 2016, across all businesses, ascertaining the global skills gaps 
in technical areas that will need to be closed by 2020. These gaps will be closed over the next three years 
through the avenues of accelerated development, market exposure and/or strategic recruitment, in tandem 
with succession planning. To support our Global Mobility Programme, we have revised our Transfer Policy by 
instituting a robust approach to inter-company/country transfers. 

The GK Internship Programme continues as a part of our Social Corporate Responsibility, where we pride 
ourselves on “Building a Nation through the Next Generation”. Simultaneously, ongoing programmes 
designed to develop future leaders are being implemented. The Diamonds Programme was launched in 
2016 with forty-six participants from Jamaica, Belize, Guyana, Trinidad & Tobago, UK and Canada. This 
Programme embraces the 360 Degree Development for personal, technical and professional growth.

TOTAL REWARDS

Special focus has started in the areas of enhancing Recognition & Retention, Career Development, 
Promotions, Salary and Benefits and Performance Management. Total Rewards maps the links between: the 
benefit of each job, culture, and GK’s mission and values. 

Corporate Social Responsibility
For the past 94 years, we have applied our expertise and resources to address the issues that affect the 
communities in which we do business in order to positively impact people, society and the environment. 

SPORTS 

GraceKennedy has always firmly believed in supporting the growth and development of young people through 
sports. During 2016, the Company sponsored several activities including: the flagship event GraceKennedy/
ISSA Boys and Girls Championships, and the ISSA/Grace Cricket Shield competitions. GraceKennedy was 
honoured to have been the official Food & Nutrition Sponsor for the 2016 Jamaican Olympic team providing 
food products, nutritional support and covering the costs for Chef Karl Thomas, who was contracted by GK 
Foods to oversee the preparation of meals for the Jamaica contingent in Rio de Janeiro, Brazil. 

GRACEKENNEDY FOUNDATION 

In 2016, the GraceKennedy Foundation continued to fulfil its commitment to nation building primarily 
through its educational, environmental and Jamaica diaspora initiatives. The Foundation embarked on a 
new project with the Dudley Grant Memorial Trust to improve the quality of early childhood teaching and 
learning through the development of innovative science curricula. The project focuses primarily on teacher 
training and parenting workshops to create nurturing environments to foster and encourage imaginative and 
inventive learning and play. In Phase One of the project, four basic and infant schools in Central Kingston will 
receive this intervention. In addition to this, sixteen grants were awarded to organisations that focus on early 
childhood education, special needs, and environmental sustainability.

The Foundation’s scholarship programme provides talented students with the opportunity to attend 
university in Jamaica. In 2016, approximately 100 students studying at the University of the West Indies, 
University of Technology, Edna Manley College and the Caribbean Maritime Institute received scholarships 
valued at J$19 million. 

Through the GraceKennedy Birthright Programme, the Foundation hosted four university students who are 
second or third generation Jamaicans born in the USA, UK and Canada for five weeks. The students were 
exposed to a diversified Jamaican experience through music, social activities and professional tutelage 
through internships at GraceKennedy. 
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The Plastic Bottle Collection Programme continues to be 
well received. Employees are actively participating in the 
recycling effort at work and bringing their plastic bottles 
from home for collection. By the end of 2016, over 21,000 
lbs. of plastic were collected from GK subsidiaries. In 
addition, four new schools were added to the Programme. 

As part of GraceKennedy’s 94th Anniversary celebrations, a beach clean-up exercise dubbed ‘Harbour Haul’ 
was held during September 2016. Over ninety staff members and sixty students from Campion College 
turned out to participate in International Coastal Clean-up Day where the team cleaned a section of the 
Kingston Harbour located in front of the downtown office. A plastic bottle collection initiative was also 
implemented at the ISSA/GraceKennedy Boys and Girls Championships. 

GRACE AND STAFF COMMUNITY DEVELOPMENT FOUNDATION 

The seventh staging of the GraceKennedy Education Run took place on July 10, 2016. The event was 
supported by over 3,000 participants and resulted in over $5 million being raised in support of the 
Foundation’s education programmes. 

During 2016, over 400 students benefited from the bursary support programme; $6.9 million was spent on 
tertiary support and $2.4 million on secondary school support. 

Over 2,000 persons were impacted through the Grace and Staff Foundation’s outreach activities. In addition 
to conducting workshops, seminars and school presentations, 228 students from the St Michael Infant and 
Lalyce Gray Basic Schools were treated to a day of activities and Christmas cheer. 

Grace and Staff partnered with the Scientific Research Council to host another STEM (Science, Technology, 
Engineering and Mathematics) Summer Camp in July. Thirty students from schools located in downtown 
Kingston participated in this camp. Our partnership with the Bob Marley Foundation included participation 
in the One Love Youth Camp, and the Launch of the Marley Music Room located at the GK/Parade Gardens 
STEM Centre. 

GraceKennedy Ltd earned second place recognition from American Chamber of Commerce for Civic 
Leadership and Corporate Social Responsibility, evidenced by the work and impact of both Foundations.

Risk Management  
and Internal Controls 
Risk is inherent in all business activities. It is not always possible or desirable to eliminate all risk in 
developing and executing business strategies. However, there are some risks that can and should be 
managed. It is therefore critical that all events, whether they are risks or opportunities, are properly 
identified, measured and managed in order to minimise losses and maximise opportunities. 

Corporate Social Responsibility
GRACEKENNEDY FOUNDATION (CONT’D)
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GRACEKENNEDY RISK MANAGEMENT FRAMEWORK

In 2016, work continued to strengthen the GraceKennedy Risk Management Framework (RMF) that was re-
designed in 2012 to reflect the Group’s desire to pursue Enterprise-Wide Risk Management (ERM). The RMF 
provides a common basis for the identification, assessment, management, monitoring and reporting of risk 
on a continuous basis. Elements of the RMF include:

§§ A Risk Policy that governs the management of the Risk Management Framework and outlines the 
risk management responsibilities of the GraceKennedy Board of Directors, Audit Committee and 
Management;

§§ A GraceKennedy Risk Appetite Statement that defines the boundaries within which the Management, 
Executive Committee and Board of Directors will pursue the strategic objectives of the Group;

§§ A governance framework that supports formal reporting by company executives on topical risk and 
control issues, control self-assessments and the results of internal and external audit reports;

§§ Monitoring mechanisms that help provide assurance to the Audit Committee and Board about the 
maintenance of internal controls; 

§§ The Risk Assessment Reporting Standard that identifies the mandatory requirements relating to risk 
assessment and mitigation; 

§§ The Risk Assessment Guidelines that outline how all areas of the business must identify, evaluate, 
manage, monitor, and report on risks on an ongoing basis; 

§§ Tools and methodologies that allow for the nimble identification and reporting of material risks to the 
GraceKennedy Executive Committee, the Business Unit Audit Committees, the Group Audit Committee, 
and the GraceKennedy Board of Directors;

§§ Self-Audit Guidelines and accompanying tool kit that has been designed to encourage the Company’s 
business and support units to proactively identify and act quickly on process and control weaknesses.

RISK MANAGEMENT GOVERNANCE

The GraceKennedy Board is ultimately accountable for determining the Group’s risk profile and ensuring 
that management has appropriate policies and internal controls in place. The Board has charged the Group 
Audit Committee with the responsibility for overseeing the Risk Management Programme on its behalf in 
accordance with its Terms of Reference. The Audit Committee meets seven times per year and inquires of 
management and assurance providers about significant risks or exposures including illegal acts and assesses 
the steps management has taken to minimise such risk to the GraceKennedy Group.

GraceKennedy’s first line of defence in managing risk is the management team of the business units. 
Management is responsible for identifying, assessing, quantifying, reporting, and managing all risks within 
their respective lines of business. Management is accountable to the Board for designing, implementing, 
and monitoring of the risk policy and the process of risk management and integrating it into the day-to-day 
activities of the Group. Management also ensures alignment of business strategy with corporate culture, 
appetite, and policy through the Executive Risk Committee that meets seven times a year and is chaired 
by the Group Chief Executive Officer. Members of the Executive Risk Committee include the Executive 
Committee members as well as the Group Chief Risk Officer and the Chief Audit Executive. 

The Company’s risk management team provides the second line of defence and is responsible for creating a 
framework in which the management and staff can deliver on Group’s strategy while still managing the risks 
that accompany the opportunities available. The Enterprise Risk Management (ERM) Committee is chaired 
by the Group Chief Risk Officer (CRO) and its mandate is to provide the Group CRO with guidance and 
support in continuing to develop GraceKennedy’s Risk Management Framework and ERM Strategy. The ERM 
Committee meets five times a year and monitors the progress of the Group’s ERM programme through a 
Balanced Scorecard.
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Risk Management Governance Framework

MILESTONES AND CHALLENGES IN 2016

To support GraceKennedy’s vision of being a global consumer group by 2020, the Risk Management 
and Assurance functions of the Group have to be robust and flexible enough to act as an enabler in the 
execution of the Group’s strategy. As GraceKennedy’s effectiveness in managing the Group’s risks improves, 
the strategic initiatives necessary to continue to improve along the risk maturity continuum require the 
Group to be innovative and create solutions to satisfy the needs expressed by the business as comparative 
benchmarks are difficult to find. As such, in 2016, the Company actively pursued four risk management 
initiatives:

§§ Created guidelines for root cause analysis and incident reporting and conducted comprehensive training 
at the business and support unit level;

§§ Increased engagement across the Group to proactively communicate with all members of staff about 
their roles and responsibilities in managing risk and conducted ongoing training of staff in the use of the 
risk management tools;

§§ Developed a universal register of compliance obligations for all business and support units across the 
Group;

§§ Conducted due diligence on possible Governance Risk and Compliance software solutions to enhance 
the efficacy of the Group’s ERM programme.

GK Board GK Audit 
Committee

Group CEO

Group CFO

Group CROERM Committee

Executive Risk 
Committee

Chief Audit 
Executive

GK Foods CROGroup Risk and 
Compliance Manager

Group Chief Security  
and Disaster  

Preparedness Manager

GKFG VP Risk  
and Compliance

GK Foods SBU Risk  
and Compliance Officer

Corporate Risk and 
Compliance Officer

GKFG SBU Risk and 
Compliance Officer
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RISK ASSESSMENT

GraceKennedy operates in various geographical regions across several industries. The Group paid particular 
attention to the following external risks throughout 2016:

§§ Loss of correspondent banking relationships in the financial services industry across the developing 
world and effects it may have on GraceKennedy Ltd.;

§§ The rapid disruption of established industries by digitisation (4th Industrial Revolution);

§§ The effects terrorism, mass migration and climate change may have on supply chain management and 
expansion plans;

§§ How the needs of the millennial and baby boomer generations could change GraceKennedy’s product 
and service focus;

§§ The rise of populism in developed countries and the changes that it brings to the political, economic and 
environmental landscapes in the markets in which the Group operates.

Risk assessments are done both at the Group level and by the individual companies, where keen monitoring 
of identified risks is undertaken. The Group operates within the financial services sector as well as 
manufacturing and distribution. These areas have their own unique risk considerations. The major risks 
affecting the Group are operational, insurance, credit, liquidity and market risk. 

OPERATIONAL RISK

Operational risk is defined as the risk of loss resulting from inadequate or failed internal processes, 
people and systems or from external events. Some examples of operational risk are fiduciary or disclosure 
breaches, technology failure and environmental risk. The Group’s Risk Management Framework supports the 
mitigation of Operational Risk by establishing the standards for assessment, management, monitoring, and 
the provision of assurance that the risk and internal controls frameworks are operating as intended. Each 
subsidiary is required to implement a comprehensive Business Continuity Plan to ensure that in the event of 
a hazard that disrupts operations, the business will recover in the shortest possible time. The Group ensures 
that all employees are held accountable for managing the risk and internal control environment with regular 
audits by our internal audit department. Employees are also empowered to raise concerns of breaches of 
policies and procedures through an independent whistleblowing protocol.

INSURANCE RISK 

Insurance risk for the GraceKennedy Group is attributable to policies sold by its general insurance 
underwriting subsidiaries and are borne by these subsidiaries. The risk under any one insurance contract is 
the possibility that the insured event occurs and the uncertainty of the amount of the resulting claim. By the 
very nature of an insurance contract, this risk is random and therefore, unpredictable. Factors that increase 
insurance risk include lack of risk diversification in terms of type and amount of risk and geographical 
location. Management maintains an appropriate balance between commercial, personal policies and type 
of policies based on guidelines set by the Board of Directors. Insurance risk arising from the company’s 
insurance contracts is, however, concentrated within Jamaica. Within the solvency requirements of the 
insurance regulators, an appropriate reinsurance programme has been established to reduce exposures 
in all classes of business thereby reducing capital exposure to an acceptable level, using very highly rated 
international reinsurers.

CREDIT RISK

The Group takes on exposure to credit risk, which is the risk that its customers, clients or counterparties 
will cause a financial loss for the Group by failing to discharge their contractual obligations. Management 
therefore carefully manages its exposure to credit risk. Credit exposures arise principally from the Group’s 
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receivables from customers, agents and the amounts due from reinsurers, insurance contract holders and 
insurance brokers, and lending and investment activities. There is also credit risk in off-statement of financial 
position financial instruments, such as loan commitments. The Group structures the levels of credit risk it 
undertakes by placing limits on the amount of risk accepted in relation to a single counterparty or groups of 
related counterparties and to geographical and industry segments.

Credit-related commitment risks arise from guarantees which may require payment on behalf of customers. 
Such payments are collected from customers based on the terms of the letters of credit. They expose the 
Group to similar risks to loans and these are mitigated by the same control policies and processes.

LIQUIDITY RISK

Liquidity risk is the risk that the Group is unable to meet its payment obligations associated with its financial 
liabilities when they fall due and to replace funds when they are withdrawn. The consequence may be the 
failure to meet obligations to repay depositors and fulfil commitments to lenders. 

Monitoring and reporting take the form of cash flow measurement and projections for the next day, week 
and month, respectively as applicable, since these are key periods for liquidity management. The maturities 
of assets and liabilities and the ability to replace, at an acceptable cost, interest-bearing liabilities as they 
mature, are important factors in assessing the liquidity of the Group and its exposure to changes in interest 
rates and exchange rates.

MARKET RISK

Market risk is the risk that the fair value or future cash flows of a financial instrument will fluctuate because 
of changes in market prices. Market risks mainly arise from changes in foreign currency exchange rates and 
interest rates. Market risk is monitored by the Research and Treasury departments which carry out extensive 
research and monitor the price movement of financial assets on the local and international markets. Market 
risk exposures are measured using sensitivity analysis.

CURRENCY RISK

Currency risk is the risk that the fair value or future cash flows of a financial instrument will fluctuate because 
of changes in foreign exchange rates. The Group operates internationally and is exposed to foreign exchange 
risk arising from various currency exposures, primarily with respect to the US dollar, the Canadian dollar and 
the Pound Sterling. 

Foreign exchange risk arises from future movements of the exchange rate associated with various currencies 
which impact commercial transactions, recognised assets and liabilities and net investments in foreign 
operations. Foreign exchange risk is managed by ensuring that the net exposure in foreign assets and 
liabilities is kept to an acceptable level by monitoring currency positions. The GraceKennedy Group further 
manages this risk by maximising foreign currency earnings and holding foreign currency balances.

The Group has certain investments in foreign operations, whose net assets are exposed to foreign currency 
translation risk. Currency exposure arising from the net assets of foreign operations is managed primarily 
through borrowings denominated in the relevant foreign currencies.

INTEREST RATE RISK

Interest rate risk is the risk that the value or future cash flows of a financial instrument will fluctuate because 
of changes in market interest rates. Floating rate instruments expose the Group to cash flow interest risk, 

Risk Management & Internal Controls
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whereas fixed rate instruments expose the Group to fair value interest risk.

The GraceKennedy Group manages interest rate risk by maintaining an appropriate mix of fixed and variable 
rate instruments and also manages the maturities of interest bearing financial assets and liabilities. The 
respective Boards within the Group set limits on the level of mismatch of interest rate re-pricing that may be 
undertaken. 

Group Internal Audit
INTERNAL CONTROLS

Management and Directors acknowledge their overall responsibility for maintaining and establishing systems 
of internal control for the Group and for reviewing the effectiveness of these controls. These controls which 
are designed to assist in the evaluation, management and mitigation of risk to achieving business objectives 
provide reasonable assurance against misstatement or loss. 

As an integral part of the Group’s corporate governance structure, the Group Internal Audit (GIA) 
Department and its activities are guided by its Charter as approved by GraceKennedy Limited (the Board). 
The GIA reports independently (through the Audit Committee) to the Board on the effectiveness of the 
governance structure and risk management framework and further provides independent, objective 
assurance by delivering an objective evaluation of the risk and internal control framework of the Group. This 
includes reviews of the operational and financial performance, key business, strategic and enterprise-wide 
risks as well as the compliance framework of the Group.

The Group’s system of internal control is based on the control criteria framework of the Committee of 
Sponsoring Organizations of the Treadway Commission (COSO Internal Control Framework). The system is 
designed to provide reasonable assurance that:

§§ Transactions are appropriately authorised and recorded; 

§§ Assets are safeguarded; 

§§ Accounting records are sufficiently reliable to permit the preparation of financial statements that 
conform in all material respects with accounting principles generally accepted. 

Group Internal Audit’s assessment of internal controls is based on COSO which evaluates the internal control 
measures adopted by management, with all audits being conducted in accordance with the International 
Standards for the Professional Practice of Internal Auditing. Further, management continues to maintain 
these internal controls through self-audits and ongoing monitoring.

Internal Audit meets regularly with the various subsidiary Audit Committees throughout the Group as well 
as with the Group Audit Committee providing information on key risks identified during the course of the 
audits along with the implementation status of recommendations made. The Group Audit Committee met 
seven times in 2016. 

The Group Audit Committee oversees the Internal Audit function, reviewing Internal Audit’s assessment 
of the adequacy and effectiveness of the Group’s internal controls, compliance with legal, statutory, 
regulatory and other requirements, and management of risk. The Audit Committee’s composition meets the 
independence and skill requirements of the Group’s Corporate Governance Policy. Control issues identified 
through the work of the internal and external auditors are reviewed by and discussed with the Audit 
Committee. The Committee, during the course of its activities also received reports from various members 
of management on significant accounting and tax, legal, regulatory, risk, fraud and whistleblowing-related 
matters as well as matters pertaining to information technology and security. The Group Audit Committee 
Chairman also reports to the Board on all significant issues considered by the Committee.
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The Terms of Reference of the Group Audit Committee are reviewed annually by the Committee and 
approved by the Board. The various Audit Committees of the Group have oversight responsibility for: 

§§ Reliability and integrity of the accounting principles and practices, financial statements and other 
financial reporting;

§§ Internal audit functions of the Company and the Group;

§§ Risk management functions and processes of the Company and the Group;

§§ Qualifications, independence and performance of the external auditors of the Company; 

§§ System of internal control and procedures established by Management and reviewing their effectiveness; 
and

§§ The Group’s compliance with legal and regulatory requirements.

GK’s commitment to internal controls, ethics and integrity are reinforced through our GK Code of Ethics, 
Anti-Fraud and Whistleblowing policies and use of its whistleblowing hotline. 

SIGNIFICANT ACTIVITIES AND MILESTONES 

Internal Audit continued to improve its quality and effectiveness during 2016 with a focus on continuous 
improvement, use of technology to drive efficiency and continued client support and relationship building. 
The activities in 2016 included ongoing internal quality assurance and peer reviews, as well as programmes 
of continuous education and exposure for the department. 

The Internal Audit team completed other significant activities in2016 which included inter alia:

»» Formulated and agreed with the Group Audit Committee and subsidiary Audit Committees, the 
audit plan, strategy and scope of work; ensuring the annual internal audit plan is designed to assist 
in attaining the Group’s strategic objectives;

»» Reviewed compliance with internal policies, procedures and standards, relevant external rules and 
regulations, as well as assessed the adequacy and effectiveness of the Group’s internal control 
system;

»» Conducted assurance reviews as well as analysed and assessed certain key business processes, and 
made recommendations to improve their effectiveness and efficiency;

»» Reviewed the adequacy and effectiveness of management’s processes for risk management, internal 
control and governance;

»» Reviewed the internal audit charter for possible modification and approval by the Group Audit 
Committee;

»» Reviewed means of safeguarding the Group’s assets;

»» Coordinated audit efforts and provided support to the external auditors; 

»» Provided consultative support to management by way of reviews, preparation of thought- leadership 
research articles and newsletters, fraud awareness training initiatives and support provided prior 
to major system implementations to evaluate the extent to which adequate controls have been 
incorporated in the respective systems; 

Group Internal Audit
INTERNAL CONTROLS (CONT’D)
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»» Provided management with feedback about their self-audit process;

»» Presented training opportunities and provided exposure to internal controls for business unit team 
members by facilitating short-term rotation opportunities to work in internal audit. 

For 2017, the focus for the Internal Audit Department continues to be:

§§ Continuous risk assessment, enhancing risk management and governance practices;

§§ Addressing key stakeholder priorities;

§§ Optimising internal audit processes and resources;

§§ Leveraging technology efficiently;

§§ External quality assessment review by the Institute of Internal Auditors (IIA).

In keeping with good corporate governance practices and maintaining an effective internal audit function, 
the Group Internal Audit Department will in 2017, undergo an external quality assessment review of its 
processes, practices and activities, which will be conducted by the Institute of Internal Auditors (IIA). These 
external assessments, conducted every 5 years, enhance value, as they enable the internal audit activity to 
evaluate conformance with the IIA Standards; internal audit and audit committee charters; the organisation’s 
risk and control assessment; the effective use of resources; and the use of successful practices. The previous 
quality assessment review was conducted in 2012 and indicated appropriate conformance to the Standards. 

With an overriding vision to enhance partnerships in delivering business 
excellence and align with the Group’s strategic objectives, Group Internal 
Audit also provided support through various consulting engagements 
throughout the year which included special reviews and investigations. At 
the end of 2016, Group Internal Audit had conducted approximately 90 
audits, which included several IT audits. 

Future Outlook 
Certain statements contained in the Management Discussion & Analysis of financial condition and results 
of operations are forward-looking statements that involve risks and uncertainties. The forward-looking 
statements are not historical facts, but rather are based on current expectations, estimates, assumptions 
and projections about our industries, businesses and future financial results. Our actual results could differ 
materially from the results contemplated by these forward-looking statements due to a number of factors, 
including those discussed in other sections of this Annual Report.

In 2017, our 95th year of operation, while celebrating the successes of the past, we recognise that 
growth demands that we continuously innovate and set new milestones for the future. To achieve this, 
GraceKennedy’s strategic focus will continue to be guided by our goal of becoming a Global Consumer 
Group and Regional Financial Services Group. Both Divisions executed on this vision in 2016, where 
Insurance and Money Services gained approval for entry into new markets in the Caribbean; and GK Foods 
expanded distribution into new channels in several countries. We intend to move closer towards achieving 
our goal by executing the following four pillars of success outlined by our 2020 Campaign Map:

§§ Growth and Sustainability

§§ Customer Centricity and Innovation

§§ Operational Excellence

§§ Performance Driven Organisation 
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GROWTH AND SUSTAINABILITY

GraceKennedy intends to pursue several growth opportunities while reinforcing the existing core operations 
of our business. Our Jamaican Food Trading business will continue to strengthen its current standing in the 
market by improving the distribution and accessibility of our products. Plans include, increased production 
volumes from our factories through Grace new product growth and new co-packing business, the ongoing 
project of renovating our Hi-Lo retail stores, and a major consumer promotion, #GoHard, aimed at rewarding 
our loyal customers. We believe that these initiatives will provide a solid platform for the future growth and 
success of the local food business. 

On the International Food side, we will continue to pursue new markets through our operations in North 
America, Europe and Africa. In the USA, we will build brand equity for the Grace and La Fe brands and invest 
in infrastructure to optimize warehouse facilities and logistics. In Canada, we will develop our distribution 
arm in the western provinces. We will aim to expand our European operations by pursuing opportunities 
for strategic partnerships and to push our products into mainstream food categories. As our foothold in 
Africa strengthens, we will introduce more of our products to the Ghanaian market and broaden distribution 
through new market channels. However in Ghana, we do not foresee that we will achieve our original 2020 
growth target for the region. Africa is a key growth area for the business and so we are reassessing the 
business model to bolster Africa’s contribution to total Group revenue. 

As the GK Financial Group cements its core operations and increases its presence in the market, we will 
pursue initiatives geared at expanding our product offerings through digital channels and improving our 
efficiency levels. The upcoming year will see FGB local network expansion and regional expansion for GKMS 
and GKI being important drivers of growth as we seek to broaden our customer base in new segments and 
territories. 

CUSTOMER CENTRICITY AND INNOVATION

In a world of rapid technological advancements, the GraceKennedy Group recognises the need to remain 
relevant and focused on meeting the ever-changing needs of our clients and consumers. To this end, 
GraceKennedy is currently pursuing opportunities to increase the use of digital channels in our operations. 
We expect that this innovation will make our financial offerings the most convenient choice for our 
customers. One such new channel is GK MPay, the mobile wallet solution from GraceKennedy Money 
Services, which was launched February 2017. GK MPay allows users to, among other things, pay bills, 
conduct peer-to-peer transactions, and pay for goods and services at retail locations from their mobile 
phones. We believe that this innovative solution will increase financial inclusion in Jamaica and provide a 
secure, convenient option for conducting transactions. On the Food side, we will continue to provide new 
products that meet our consumers’ needs across the various markets and engage our domestic customers 
through our new promotion. Consumers will be able to participate in the campaign, through in-store 
purchases, social media and digital marketing promotions, road shows, for a chance to win one of four grand 
prizes. In 2017, our Group loyalty programme, GraceKennedy Value Rewards, which now boasts over 100,000 
members, will provide us with a valuable business intelligence asset to provide customer insights and guide 
future business strategy.

OPERATIONAL EXCELLENCE

In order to continue delivering value to our customers and shareholders, operational efficiency must remain 
a vital focus of GraceKennedy. One major opportunity for improving operational excellence is the entry of 
FGB into the area of Agency Banking. Through this channel, the Bank will be able to reach thousands of 
potential customers without the usual high capital outlay involved in setting up a traditional full service 
branch. Technology will also be used as a key component in achieving our goal of operational excellence. 

Group Internal Audit
INTERNAL CONTROLS (CONT’D)
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An example of this in 2017, will be the multi-million dollar investment in the implementation of an enterprise 
resource planning (ERP) software at Hi-Lo which will streamline processes at the retail stores and ultimately 
lead to a more satisfying customer experience.

PERFORMANCE DRIVEN ORGANISATION

At the core of any successful organisation are employees who are motivated to continually improve 
their performance. In 2017, we will commit to this goal through our strategic theme, “Together, we are 
GraceKennedy: Building a world-class Global Group”. The theme reflects the emphasis on aligning the 
Group’s strategy and vision and a culture of excellence with an engaged and united team. As we continue to 
expand internationally, the Group has committed to the development of a Global Talent Mobility Programme. 
This programme will enable us to invest the resources needed to ensure that the right people are employed 
in the right places, seamlessly executing their duties across the globe. 

KEY EXPECTATIONS FOR 2017

§§ Accelerating the introduction of digital products/channels to ensure that our customers can have a 
seamless user experience; 

§§ Improving operational efficiency through the use of technology;

§§ Strengthening the Domestic Food operations through increased customer engagement, improvements 
to the distribution centre, and investments in our retail stores;

§§ Executing our financial inclusion strategy through agency banking channels to target the unbanked and 
underbanked;

§§ Extending our financial services reach in the Caribbean through entry into new countries;

§§ Optimising the distribution channel in the USA through increased investments in warehousing and 
logistics and a focus on building brand equity for the La Fe and Grace brands;

§§ Pursuing growth opportunities in Europe and building on already established platforms in the region;

§§ Strengthening the Group’s talent pool by identifying, planning and developing skill-sets to support 
global expansion.
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PROFILE OF DIRECTORS
AS AT FEBRUARY 28, 2017

Gordon Shirley, OJ

Chairman, GraceKennedy Limited/  
Chairman, President & Chief Executive 

Officer of the Port Authority of Jamaica/
Chair of GraceKennedy’s Compensation  

Sub-Committee and Member of 
GraceKennedy’s Corporate Governance  

& Nomination Committee

Donald Wehby

Group Chief Executive Officer  
GraceKennedy Limited
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1. Mary Anne V. Chambers, O.Ont.

Retired bank executive, former Ontario Cabinet 
Minister (Canada) and a resident of Canada. A member 
of GraceKennedy’s Audit Committee and Corporate 
Governance & Nomination Committee.

2. Joseph P. Esau

Consultant on new project financing and mergers and 
acquisitions, and a resident of Trinidad & Tobago. A 
member of GraceKennedy’s Corporate Governance & 
Nomination Committee.

3. Frank A. R. James

GraceKennedy Group Chief Financial Officer.

4. Parris Lyew-Ayee Jr

Director of the Mona GeoInformatics Institute and 
Senior Lecturer at the University of the West Indies, 
Jamaica. A member of GraceKennedy’s Audit 
Committee and Corporate Governance & Nomination 
Committee.

5. Everton L. McDonald, OD 

Financial Consultant and retired Public Accountant. 
Chairman of GraceKennedy’s Audit Committee, a 
member of the Corporate Governance & Nomination 
Committee and Compensation Sub-Committee.

6. Douglas R. Orane, CD, JP

Retired company executive, member of 
GraceKennedy’s Corporate Governance & Nomination 
Committee, Audit Committee and Compensation Sub-
Committee and Chairman of the Boards of Trustees of 
the GraceKennedy Pension Schemes.

7. Gina M. Phillipps Black 

Attorney-at-law and partner in the law firm, Myers 
Fletcher & Gordon. Chair of GraceKennedy’s Corporate 
Governance & Nomination Committee.
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DIRECTORS

Professor The Hon. Gordon Shirley, OJ

Chairman

Donald G. Wehby
Group Chief Executive Officer

Mary Anne V. Chambers, O.Ont.

Joseph P. Esau
Frank A. R. James
Dr. Parris A. R. Lyew-Ayee Jr
Everton L. McDonald, OD

Hon. Douglas R. Orane, CD, JP

Gina M. Phillipps Black

AUDITORS

PricewaterhouseCoopers
Scotiabank Centre  
Duke Street
Kingston, Jamaica

ATTORNEYS

DunnCox
48 Duke Street
Kingston, Jamaica 

BANKERS

The Bank of Nova Scotia Jamaica Limited
Citibank N.A.
CIBC FirstCaribbean International Bank  
(Jamaica) Ltd.
First Global Bank Limited
National Commercial Bank Jamaica Limited

CORPORATE SECRETARY

Karen Chin Quee Akin
73 Harbour Street
Kingston, Jamaica

REGISTERED OFFICE

73 Harbour Street
Kingston, Jamaica

REGISTRAR & TRANSFER OFFICE

GraceKennedy Limited
73 Harbour Street
Kingston, Jamaica

WEBSITE

www.gracekennedy.com
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CORPORATE OFFICE

Donald Wehby
Group Chief Executive Officer

Frank James
Group Chief Financial Officer

Karen Chin Quee Akin
Chief Corporate Secretary/ 
General Counsel

Cassida Jones
Group Chief Human  
Resources Officer

Andrew Messado
Group Comptroller

Cathrine Kennedy
Group Chief Risk Officer

Debra Dodd
Chief Audit Executive

Klao Bell-Lewis
Head of Corporate 
Communication

Simon Roberts
Group Chief  
Information Officer

Steven Whittingham
Chief Investment Officer

Michael Ranglin
Executive Chairman 
GraceKennedy Properties Limited

Senior Management
AS AT FEBRUARY 28, 2017

GK Financial Group

GRACEKENNEDY FINANCIAL GROUP LIMITED

Grace Burnett
Chief Executive Officer 

ALLIED INSURANCE BROKERS LIMITED 

Amanda Beepat
Managing Director

GK GENERAL INSURANCE COMPANY LIMITED

Grace Burnett
Managing Director

 
Andrew Leo-Rhynie
General Manager

GK INSURANCE BROKERS LIMITED

Marie Beckford
General Manager

GK INSURANCE (EASTERN CARIBBEAN) LIMITED 
(FORMERLY EC GLOBAL INSURANCE COMPANY 
LIMITED)

Grace Burnett
Director

FIRST GLOBAL HOLDINGS LIMITED

Grace Burnett
Chief Executive Officer

FIRST GLOBAL BANK LIMITED

Mariame Robinson
President and Chief Executive Officer

Paula Barclay
General Manager

GK CAPITAL MANAGEMENT 

Steven Whittingham
Managing Director

GRACEKENNEDY REMITTANCE SERVICES LIMITED

Michelle Allen
Chief Executive Officer

GRACEKENNEDY REMITTANCE SERVICES 
(GUYANA) LIMITED

Coleen Patterson
Country Manager

GRACEKENNEDY (TRINIDAD & TOBAGO) LIMITED

Donald Edwards
Country Manager

GRACEKENNEDY MONEY SERVICES (CARIBBEAN) 
SRL

Michelle Allen
Chief Executive Officer

GRACEKENNEDY MONEY SERVICES (BVI) LIMITED

Michelle Allen
Chief Executive Officer
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GRACEKENNEDY PAYMENT SERVICES LIMITED

Michelle Allen
Chief Executive Officer

GRACEKENNEDY CURRENCY TRADING SERVICES 
LIMITED

Michelle Allen
Chief Executive Officer

GRACEKENNEDY MONEY SERVICES (ANGUILLA) 
LIMITED

Michelle Allen
Chief Executive Officer

GRACEKENNEDY MONEY SERVICES (ANTIGUA & 
BARBUDA) LIMITED

Michelle Allen
Chief Executive Officer

GRACEKENNEDY MONEY SERVICES 
(MONTSERRAT) LIMITED

Michelle Allen
Chief Executive Officer

GRACEKENNEDY MONEY SERVICES  
(ST KITTS-NEVIS) LIMITED

Michelle Allen
Chief Executive Officer

GRACEKENNEDY MONEY SERVICES  
(ST VINCENT) LIMITED

Michelle Allen
Chief Executive Officer

GRACEKENNEDY MONEY SERVICES (CAYMAN) 
LIMITED

Michelle Allen
Chief Executive Officer

GRACEKENNEDY MONEY SERVICES  
(TURKS & CAICOS) LIMITED

Michelle Allen
Chief Executive Officer

SIGNIA FINANCIAL GROUP INC*

Paul Ashby
Chief Executive Officer

TRIDENT INSURANCE COMPANY LIMITED*

H. C. Algernon Leacock
Managing Director

GK FOODS 
FOODS DOMESTIC

Andrea Coy 
Chief Executive Officer  
GK Foods Domestic Business 

Andrew Ho
Senior General Manager 
Manufacturing 

Zak Mars
Head of Innovation & Global Sourcing

Lorna Reynolds-Minott
Divisional Chief Financial Officer-Acting 

Angeline Gillings
Chief Global Category Management Officer

Dianne Robinson
Chief Supply Chain Officer

DAIRY INDUSTRIES (JAMAICA) LIMITED*

Andrew Ho
General Manager

GK FOODS & SERVICES LIMITED

Andrea Coy
Managing Director

Andrew Wildish
General Manager  
Grace Food Processors (Canning) Division

Radcliffe Walker
General Manager  
Grace Food Processors (Meats) Division

Senior Management
AS AT FEBRUARY 28, 2017 (CONT’D)

*Associated Companies
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Renee Nathan 
General Manager  
Hi-Lo Food Stores Division

Dave Mitchell
General Manager  
National Processors Division

Tamara Garel Thompson
General Manager  
World Brands Services Division

Taji Alleyne
General Manager  
Grace Agro Processors Division

FOODS INTERNATIONAL

Ryan Mack
Chief Executive Officer  
GK Foods International Business 

Danielle Longman
Head of Planning & Strategy  
GK Foods International Business

GRACEKENNEDY FOODS (USA) LLC.

Ryan Mack
President & Chief Executive Officer

Gavin Jordan
Chief Financial Officer

Derrick Reckord 
Senior Vice-President – Southern USA

Ricardo Bryan
Senior Vice-President – Northern USA

David Hernandez
Senior Vice-President  
Marketing, Brand & Business Development 

Carl Barnett
Senior Vice-President  
Manufacturing

GRACEKENNEDY (BELIZE) LIMITED

Gilroy Graham
Executive Chairman

Marcello Blake
General Manager 

GRACEKENNEDY (ONTARIO) INC.

Lucky Lankage
President

GRACE FOODS LATIN AMERICAN  
AND CARIBBEAN (GF LACA) 

Stephen Saddler 
Regional Business Manager

GRACE FOODS UK LTD    

Adam Reader 
Managing Director

Brian Mitchell 
Chief Financial Officer

Alan Polding 
General Manager

CHADHA ORIENTAL FOODS LIMITED

Andy Coult 
General Manager

ENCO PRODUCTS LIMITED

Andy Coult 
General Manager

FUNNYBONES FOOD SERVICE LIMITED

Andy Coult 
General Manager 

GRACEKENNEDY GHANA LIMITED

Robert Walker 
General Manager 
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Executive Management  

Donald Wehby 
Group Chief Executive 
Officer

Mariame McIntosh 
Robinson 
President & Chief 
Executive Officer  
First Global Bank

Karen Chin Quee Akin 
Chief Corporate 
Secretary/ 
General Counsel

Andrea Coy 
Chief Executive Officer 
GraceKennedy Foods 
Domestic

Frank James 
Group Chief Financial 
Officer

Cassida Jones 
Group Chief Human 
Resource Officer

Ryan Mack 
Chief Executive Officer 
GK Foods International 
Business

Grace Burnett 
Chief Executive Officer 
GraceKennedy Financial 
Group
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ORDINARY STOCK UNITS OF NO PAR VALUE

Douglas R. Orane* 21,372,089

Donald G. Wehby* 10,929,855

Frank A. R. James 2,010,153

Gordon V. Shirley 626,896

Joseph Esau* 398,126

Mary Anne Chambers 181,766

Everton McDonald 184,334

Gina Phillipps Black 134,579

Parris Lyew-Ayee 98,684

TOTAL 35,936,482

ORDINARY STOCK UNITS OF NO PAR VALUE

Donald G. Wehby* 10,929,855

Frank A. R. James 2,010,153

Michael Ranglin 1,688,350

Ryan Mack 1,202,460

Cassida Jones 782,205

Karen Chin Quee Akin 665,727

Grace Burnett 622,218

Andrea Coy 500,043

Mariame McIntosh Robinson 414,708

TOTAL 18,815,719

Shareholdings of Directors
AS AT DECEMBER 31, 2016

Shareholdings of Executive 
Committee Members
AS AT DECEMBER 31, 2016

*Includes stockholdings of connected persons

*Includes stockholdings of connected persons
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Stockholders’ Profile
31/12/2016  

STOCK UNITS
%

Private Individuals  282,870,507 28.43%

Insurance Companies, Trust Companies & Pension Funds  329,417,026 33.11%

Private Companies  72,489,035 7.29%

Public Listed Companies  342,660 0.03%

Investment Companies/Unit Trusts  173,248,946 17.41%

Others  84,192,193 8.46%

Directors & Senior Managers  41,397,485 4.16%

Nominee Companies  10,929,040 1.10%

 994,886,892 100.00%

Top Ten Stockholders
AS AT DECEMBER 31, 2016

NAME
ORDINARY  

STOCK UNITS
%

1 Sagicor Pooled Equity Fund  68,823,374 6.92%

2 NCB Insurance Co. Ltd. A/c WT109  54,412,956 5.47%

3 GraceKennedy Limited Pension Scheme  44,922,201 4.52%

4 National Insurance Fund  41,790,339 4.20%

5 ATL Group Pension Fund Trustees Nominee Ltd.  25,404,561 2.55%

6 FCIB (Barbados) Limited A/c C1191  22,825,059 2.29%

7 JCSD Trustee Services Ltd – Sigma Optima  21,817,116 2.19%

8 Douglas Orane  20,487,365 2.06%

9 Michele Marie Kennedy  19,696,716 1.98%

10 FredKenn Limited  16,827,381 1.69%

33.87%
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Professor Elsa Leo-Rhynie 
Chairman 

Mr. U. Philip Alexander	  

Mr. Noel Greenland 

Ms. Cathrine Kennedy

Mr. Fred Kennedy

Mrs. Fay McIntosh 

Mr. James Moss-Solomon, CD, JP	  

Mr. Radley Reid 

Professor Elizabeth Thomas-Hope

Mrs. Hilary Wehby

Mrs. Caroline Mahfood 
Secretary/Executive Director 

Board of Directors
AS AT FEBRUARY 28, 2017

THE GRACEKENNEDY  
FOUNDATION  
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The GraceKennedy Foundation 

Directors’ Report 
In 2016, the GraceKennedy Foundation 

continued to fulfil its commitment to nation 
building primarily through initiatives in the 

areas of education, the environment and diaspora 

engagement.

MAJOR PROJECT FOR 2016 – PIONEERING 
EARLY CHILDHOOD SCIENCE PROJECT 

Sixteen grants were awarded to organisations 

that focus on early childhood education, special 

needs, and environmental sustainability. The 

Foundation embarked on a new project with 

the Dudley Grant Memorial Trust to improve the 

quality of early childhood teaching and learning 

through the development of an innovative 

science curriculum. The project focuses primarily 

on teacher training and parenting workshops 

to create nurturing environments to foster and 

encourage imaginative and inventive learning and 

play. In Phase I, four basic and infant schools in 

Central Kingston will receive this intervention. 

GraceKennedy Volunteers working at 
the Kingston Harbour on International 
Coastal Cleanup Day observed on 
Saturday September 17, 2016.
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2016 LECTURE

The annual lecture, entitled “Overfed and 
Undernourished: Dietary Choices in Modern 
Jamaica” was presented by former GraceKennedy 
scholar, Professor Marvin Reid. He cited research 
that showed the link between disease and life 
style choices and emphasised the importance of 
healthy food choices on well-being. In conjunction 
with the lecture, the Foundation launched the 
‘#ChooseMyPlate’ Competition for Food and 
Nutrition CSEC students in Grade 11 who were 
required to prepare a healthy three course meal 
using Grace products with a budget of J$2,000. 
More than 20 schools entered and winning schools 
from each county received a grant of $75,000 
toward their Food & Nutrition Lab along with 
vouchers valued at $25,000 redeemable at  
Hi-Lo Food Stores.

SCHOLARSHIP PROGRAMME

The Foundation’s scholarship programme provides 
bright, talented students with the opportunity to 
attend university in Jamaica. In 2016, 110 students 
studying at the University of the West Indies, 
University of Technology, Edna Manley College 
and the Caribbean Maritime Institute received 
scholarships valued at $19 million. 

PROFESSORIAL CHAIRS 

Prof. Ian Boxill, the S. Carlton Alexander Chair in 
Management continues to do outstanding work 
through the Centre for Tourism and Policy Research. 
His community film project is reaching persons 
living in volatile communities across the island and 
providing employment opportunities in the creative 
industries. 

In October 2016, Professor Mona Webber was 
appointed as the James Moss-Solomon Senior Chair 
in Environmental Management. Professor Webber 
currently serves as the Director of the Port Royal 
Marine Lab and Discovery Bay Marine Lab and the 
Centre for Marine Sciences, UWI, Mona.  

In 2016, 110 students 
studying at the UWI, 
UTech, Edna Manley 
College and the Caribbean 
Maritime Institute received 
scholarships valued at  
$19 million.

Renee Nathan, General Manager of Hi-Lo Foods and Professor The Hon. Gordon Shirley present the Middlesex award 
to the Charlemont High School team for winning the GraceKennedy Foundation’s ‘#ChooseMyPlate’ Competition.

Professor Elsa Leo-Rhynie, Donald Wehby and Professor The 
Hon. Gordon Shirley present a token of appreciation to keynote 
speaker, Professor Marvin Reid following his presentation at 
the annual GraceKennedy Foundation Lecture on March 14.

A water tank was donated to the Amy Bailey Basic School in June.
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We welcome her to this new role, convinced that her 
research and thought leadership will be critical to 
Jamaica’s resilience to climate change. 

Mr. James Moss-Solomon, who serves as the 
Executive-in-Residence at the UWI Mona School of 
Business and Management, must be commended for 
his invaluable business expertise and the guidance 
that he continues to provide to students in the MBA 
programmes. 

ENVIRONMENTAL INITIATIVES

The Plastic Bottle Collection Programme continues 
to be well received. Employees are actively recycling 
at work and bringing their plastic bottles from home 
for collection. By year-end, 21,104 lbs. of plastics 
were collected from GK subsidiaries. In addition, 
teachers and students of Wolmer’s Prep, Wolmer’s 
Trust High School for Girls, Wolmer’s Trust High 
School for Boys and Kingston College were trained 
and added to the Programme.

As part of GraceKennedy’s 94th Anniversary 
celebrations, Group CEO, Donald Wehby, led a 
beach clean-up exercise dubbed ‘Harbour Haul’. 
In September, over ninety staff members and 
sixty students from Campion College cleaned up 
a section of the Kingston Harbour located in front 
of the downtown office as our contribution to 
International Coastal Clean-up Day. A plastic bottle 

collection initiative was also implemented at the 
ISSA/GraceKennedy Boys and Girls Championships 
in March. 

All these initiatives resulted in a total of 23,625 lbs of 
plastic being collected throughout the year.

GRACEKENNEDY JAMAICAN BIRTHRIGHT 
PROGRAMME

The Programme provides 2nd and 3rd generation 
Jamaican university students who live in the USA, 
UK and Canada with exposure to the country and 
company during the summer. Successful candidates 
receive a fully paid 5-week long internship in 
Jamaica where they have the opportunity to work 
at GraceKennedy, explore the island and connect 
with their Jamaican roots. The candidates were: 
Casey Daley, a senior at Florida State University, 
Kimberly Ann Stephenson, graduate student at 
New York University; Natasha Allen, a graduate of 
the University of Toronto, Karis Edwards, graduate 
student of Brunel University.

The Ministry of Foreign Affairs and Foreign Trade, 
the Jamaica Tourist Board, Jakes Hotel in  
St. Elizabeth and FLOW Jamaica contributed  
toward the success of the Programme. 

26 recipients of the Carlton Alexander Bursary received $1.5 million.
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THE GRACE & 
STAFF COMMUNITY 
DEVELOPMENT 
FOUNDATION 
Board of Directors
AS AT FEBRUARY 28, 2017

James Moss-Solomon, CD, JP 
(Chairman) 

Lorna Reynolds Minott

Rachel McKenley	  

Noel Greenland	 

Simon Roberts	  

Caroline Mahfood	  

Marsha Cope-Johnson	  

Andrea Coy	  

Dave Mitchell

Klao Bell-Lewis	 

L. Anthony Lawrence	  

U. Philip Alexander

Frank James

Joan Marie-Powell

Karen Lowther Martin 
(Secretary)

GraceKennedy Education 
Run in July.
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Grace and Staff Community Development 
Foundation continued to serve and support 
children in the communities in which our 

operations are located. Through our homework 
centres, outreach activities, in-house services, 
breakfast feeding programmes, workshops and other 
activities.

During the year, over 400 students received 
bursaries with $6.9 million allocated to tertiary and 
$2.4 million to secondary school students. Financial 

assistance for lunch was provided to 48 students.

Attendance at the homework centres fluctuated 
in some communities during periods of instability 
resulting from outbreaks of violence. However, 
throughout the year we served 82 students at the 
homework centre in the community of De La Vega 
and 48 at the Quarry Hill location in the parish of 
St. Catherine; 112 in the Majesty Gardens community 
of Kingston; 70 at the Tower Street centre, located 
in downtown Kingston; 35 students at the Barbican 

The Grace & Staff  
Community Development Foundation 

Directors’ Report
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centre located in the parish of St. Andrew and 13 students located in Savannah-La-Mar, Westmoreland.  
The STEM Centre, located in the Parade Gardens Community in Kingston, closed the year with 107 students 
attending regularly. 

More than 2000 men, women, boys and girls were beneficiaries of various outreach activities. In addition 
to conducting workshops, seminars and school presentations, 228 students from the St Michael Infant and 
Lalyce Gray Basic Schools in downtown Kingston enjoyed a special fun day in December. Also in December, 
staff sang carols while providing care packages to more than 1000 seniors in seven inner-city communities 
located in St. Andrew, St. Catherine and Kingston.

For the third time, a summer camp, hosted by the Scientific Research Council was held at the STEM Centre 
in Parade Gardens in July. Thirty students from primary schools located in downtown, Kingston participated 
in this camp. 

Our partnership with the Bob Marley Foundation included participation in the One Love Youth Camp, hosting 
the Rox in Sox Initiative in Majesty Gardens and the Launch of the Marley Music Room located at the GK/
Parade Gardens STEM Centre. Furnished at a cost of approximately $1.5 million, the Marley Music Room 
Project received a variety of musical instruments including guitars, drums, keyboards, and recorders which 
were donated to the facility. Music lessons will be delivered by the Alpha Institute and discussions have begun 
to identify opportunities to collaborate with the Edna Manley College for the Visual and Performing Arts. 

Children planting a tree at 
the STEM Centre.
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To help raise additional funds and awareness of the needs within the communities we serve, the 

GraceKennedy Education Run is hosted annually. There were more than 3,000 participants and a yield of a 

surplus of $5 million in support of our education programmes. The target was for 4,000 participants and $7 

million.

The work of both of GraceKennedy’s 
Foundations resulted in the Company being 
placed second in the American Chamber of 
Commerce’s 2016 Business and Civic Leadership 
Awards. Grace and Staff also placed first in the 
Council of Voluntary Social Services  
CVSS Summer Games.

Opening of the Marley 
Music Room in September.
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1. 	 The Directors are pleased to present their report for the year ended 31 December 2016 and submit 
herewith the Consolidated Income Statement and Consolidated Statement of Financial Position for 
GraceKennedy Limited and its subsidiaries as at that date.

2. 	 OPERATING RESULTS

$’000

Revenues 88,267,589

Profit Before Taxation 6,103,330

Net Profit After Tax 4,534,862

Net Profit After Tax Attributable to Stockholders 4,004,539

3. 	 DIVIDENDS

The following dividends were paid during the year:

§§ $0.26 per ordinary stock unit was paid on 18 May 2016
§§ $0.34 per ordinary stock unit was paid on 26 September 2016
§§ $0.42 per ordinary stock unit was paid on 9 December 2016

The Directors recommend that the interim dividends paid on 18 May 2016, 26 September 2016 and 
9 December 2016 be declared as final for the year under review.

4.	 DIRECTORS

The Directors as at 31 December 2016 were as follows:

Professor The Hon. Gordon Shirley, OJ, 
Chairman

Mr. Donald Wehby,  
Group Chief Executive Officer

Mrs. Mary Anne Chambers, O.Ont. Mr. Joseph Esau

Mr. Frank James Dr. Parris Lyew-Ayee Jr.

Mr. Everton McDonald, OD Hon. Douglas Orane, CD, JP

Mrs. Gina Phillipps Black

Mr. Courtney Campbell resigned from the Board effective 31 January 2016. 

In accordance with Article 102 of the Company’s Articles of lncorporation, Mrs. Mary Anne 
Chambers, Mr. Joseph Esau and Mr. Douglas Orane will retire by rotation and, being eligible, offer 
themselves for re-election.

5.	 AUDITORS

Messrs. PricewaterhouseCoopers, the present Auditors, have signified their willingness to continue 
in office pursuant to Section 154 of the Companies Act, 2004.

6.	 The Directors wish to express their appreciation to the management and staff for their 
achievements during the year.

By Order of the Board
28 February 2017 
Gordon V. Shirley, OJ
Chairman

GRACEKENNEDY LTD. 

DIRECTORS’ REPORT
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The Group Audit Committee assists in 
overseeing the financial controls and reporting 
of GraceKennedy Limited and any and all 

its subsidiary companies (collectively called the 
Group). The Group Audit Committee also monitors 
whether the Group complies with financial covenants 
and legal and regulatory requirements governing 
financial disclosure matters and risk management.  
In fulfilling its responsibility to oversee 
management’s implementation of the Group’s 
financial reporting and risk management processes, 
the Group Audit Committee is guided by the Terms 
of Reference for the Committee, as approved by 
GraceKennedy Limited (the Board), to whom it 
reports, and assisted by the Chief Audit Executive 
and the Group Internal Audit Department. 

In performing its work, the Committee considers the 
following:

§§ Reliability and integrity of the accounting 
principles and practices, financial statements 
and other financial reporting;

§§ Internal audit functions of the Group;

§§ Risk management functions and processes of 
the Group;

§§ Qualifications, independence and performance 
of the external auditors of the Group; 

§§ System of internal controls and procedures 
established by management and reviewing their 
effectiveness;

§§ The Group’s compliance with legal and 
regulatory requirements.

The Committee met seven times in 2016 and the 
external auditors attended six regular meetings. 

Prior to termination of meetings, time is reserved 
for the Committee to meet independently of 
management with the Chief Audit Executive and the 
External Auditor to discuss any areas of concern. In 
keeping with its mandate, the Committee received 
regular updates from the Chief Audit Executive, head 
of the Group Internal Audit Department, regarding 
compliance and other issues that have a material 
impact on the Group’s financial statements and 
operational policies. 

During the year, the Committee reviewed reports 
covering financial, operational and compliance 
audits. Recommendations for improvements 
and/or adjustments were made to management 
and the Board, which were accepted, and were 
either implemented or are in the process of being 
implemented. The Committee, during the course 
of its activities, also received reports from various 
members of management on significant accounting 
and tax, legal, regulatory, risk, information 
technology and security, fraud and whistleblowing-
related matters, as well as on the involvement of the 
Group Internal Audit Department in special projects 
and investigations. 

In addition to the review of the Audit Committee’s 
Terms of Reference, the Committee also reviewed 
the composition, duties and responsibilities of 
subsidiaries’ Audit Committees and significant 
findings arising from their meetings. 

In keeping with the Committee’s emphasis on 
continuing education, members of the Group’s Audit 
Committees attended an annual Directors’ workshop, 
which included sessions highlighting, inter alia, 
transfer pricing and other new tax developments 
including garnishment, risks and opportunities in 
the new digital era and the cost of poor corporate 
governance and compliance systems. 

Group Audit  
Committee Report
YEAR ENDED DECEMBER 31, 2016
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Management has the primary responsibility for the 
timely preparation and accuracy of the financial 
statements and the reporting process, including 
the systems of internal control. The Group Audit 
Committee, in conducting its oversight role, has 
reviewed and discussed the quarterly unaudited 
results and the annual audited financial statements 
with the company’s management and the external 
auditors.

The Committee has also discussed with the Group’s 
management, the internal auditors and the external 
auditors, the adequacy of the internal accounting 
controls and has received the assurance of the 
external auditors that the processes have produced 
financial statements giving a true and fair view of the 
financial affairs of the Group.

The scope of work of the external auditors was 
reviewed and an assessment of their independence 

and qualifications was also conducted. Based on this 
review and discussions with them, together with the 
Committee’s reviews of the internal audit reports, 
the Committee has recommended to the Board 
that the Group audited financial statements for the 
year-ended December 31, 2016, be approved for 
presentation to the shareholders of GraceKennedy 
Limited. 

The Audit Committee Members: 

E. L. McDonald, OD (Chair)
M. A. V. Chambers, O. Ont. (Mrs.)
Dr. P. Lyew-Ayee Jr
Hon. D. R. Orane, CD, JP

February 28, 2017

In keeping with the Committee’s emphasis on continuing 
education, members of the Group’s Audit Committees 
attended an annual Directors’ workshop, which included 
sessions highlighting, inter alia, transfer pricing and other 
new tax developments including garnishment, risks and 
opportunities in the new digital era and the cost of poor 
corporate governance and compliance systems. 
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THE BOARD’S RESPONSIBILITY

Ultimately, the GraceKennedy Board has responsibility for the Company’s long-term success as it 
provides counsel and direction, framed by prudent and effective management and controls. At 
GraceKennedy, effective corporate governance principles are the centre of our internal practices 

and policies, and our approach to our businesses. Consistency in this approach requires a strong, 
independent board and behaviour that goes beyond mere compliance, to insist on a culture that embraces 
and encourages good corporate governance. This Board promotes GraceKennedy’s values of respect, 
honesty, integrity, trust, fairness and responsible behaviour by the Company in its dealings with employees, 
customers, suppliers, shareholders and other stakeholders in our global community. The Board, and more 
particularly the Corporate Governance & Nomination Committee, must ensure that these values are practised 
with sincerity, in the context of responsible corporate behaviour that considers the environment, ethical 
practices, philanthropy and volunteerism. 

The Board of GraceKennedy ended the year 2016 with nine (9) directors, seven (7) of whom were non-
executive directors. The two (2) executive directors on the Board were the Group’s Chief Executive Officer 
and Group Chief Financial Officer, Donald Wehby and Frank James respectively. Led by its Chairman,  
Gordon Shirley, the GraceKennedy Board sought to provide shareholders with confidence that the 
Company’s businesses were conducted in a manner where risks were managed and value added to 
shareholders and the communities in which the Group operates. Accordingly, during the year under review, 
the Board continued to provide strategic leadership and oversight to the Group, promoting and ensuring the 
execution of the Company’s approved strategy and objectives. 

The Corporate Governance & Nomination Committee is comprised of all the non-executive directors of the 
Board, namely, Mary Anne Chambers, Joseph Esau, Parris Lyew-Ayee, Everton McDonald, Douglas Orane, 
Gordon Shirley and Gina Phillipps Black (Chair), all of whom the Board considers independent. Independence 
is based on the Board’s criteria, set out in the Company’s Corporate Governance Code, which takes account 
of any employment by, or material business relationships with, the Company or Group within the last three 
(3) years, receipt of additional remuneration from the Company (apart from a director’s compensation) 
or participation in the Company’s performance-related pay scheme within the last three years, significant 
holding of shares in the Company or whether any spouse, child or dependent of the director was an advisor, 
director or senior employee of the Company. The Board reviews the independence of all directors, on an 
ongoing basis. 

The terms of reference of the Corporate Governance & Nomination Committee provide that the Committee 
shall meet at least three (3) times each year and more frequently if circumstances require. The Committee 
met four (4) times during 2016, but on numerous occasions during the course of the year, the Chairman 
of the Board and the Chair of this Committee met in person or via conference calls with the Group Chief 
Executive Officer, to discuss various matters concerning the Company and to conduct interviews with 
potential candidates for consideration for appointment or reappointment to the Boards of subsidiary 

GraceKennedy’s Corporate 
Governance & Nomination 
Committee Report
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companies in order to facilitate the Board’s interests. The Chairman of the Board and the Chair of the 
Corporate Governance & Nomination Committee extend their appreciation to all the members of the Board 
and the Committees for their frank and engaged participation at meetings. Two (2) of the non-executive 
directors reside outside of Jamaica and notwithstanding that the GraceKennedy Articles permit directors to 
participate in meetings using electronic means, both of these directors made every effort to attend meetings 
in person and did so on most, if not all occasions. The Committee and the Board, by extension wishes to 
record its appreciation to them for their ongoing effort in this regard.

Notwithstanding that the Company’s Corporate Governance Code provides that the Chairman of the Board 
should hold meetings at least semi-annually with the non-executive directors only, the practice is that 
immediately following the termination of each Board meeting, the Chairman convenes a meeting of the non-
executive directors only for the purpose of providing them with an opportunity to raise and discuss matters 
whether arising out of the preceding meeting, or otherwise, in the absence of any member of management . 

The Board remains committed to its position that it is crucial for the Board to have knowledge of the Group’s 
operations, markets, and competitors. Accordingly, a directors’ meeting and trade visits were scheduled to 
be held in Trinidad on September 28 and 29, 2016. We were, however, forced to change the location of the 
meeting to Jamaica, based on the projected path for the dangerous Hurricane Matthew. The Board remains 
interested in visiting the Company’s operations in Trinidad in the future. 

The Board also continues to reserve at least one day each year to go into retreat to review and explore with 
management the long-term strategic plans of the Company. 

The table below provides further details on the Directors and their attendance at Board and Committee 
meetings.

GRACEKENNEDY LIMITED
BOARD AND COMMITTEE MEETING ATTENDANCE

Names of Directors and 
Date of Appointment to 
Board

Executive (E)/ 
Non-Executive 
(NE) Board 

Corporate 
Governance 
& 
Nomination 
Committee 

Audit 
Committee 

Compensation 
Sub-Committee 

Mary Anne Chambers
26-May-11

NE 7/7 5/5 7/7 n/a

Joseph Esau
30-Nov-06

NE 6/7 4/5 n/a n/a

Frank James
27-Sep-12

E 7/7 n/a n/a n/a

Parris Lyew-Ayee 
06-Mar-13

NE 7/7 5/5 7/7 n/a

Everton McDonald
26-May-11

NE 7/7 5/5 7/7 4/4

Douglas Orane
30-May-85

NE 7/7 5/5 7/7 4/4

Gina Phillipps Black
08-Feb-12

NE 7/7 5/5 n/a n/a

Gordon Shirley
30-May-96

NE 7/7 5/5 n/a 4/4

Donald Wehby
05-Oct-09

E 7/7 n/a n/a n/a
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BUILDING AND MAINTAINING A HIGH PERFORMANCE BOARD

The Corporate Governance & Nomination Committee reviewed the composition of Boards and Committees 
of the Company and its key operating subsidiaries. This review facilitated the Committee’s analysis of 
the skills that would be desirable or necessary to strengthen the Board or Committee and improve its 
effectiveness. The Committee and Board also reviewed and considered reports on the Disclosure of Business 
Interests made to the Committee from time to time and received and reviewed the annual certification 
from all directors of their compliance with the Group’s Code of Ethics and Disclosure of Business Interests 
Policy. There were no conflicts or circumstances declared to the Committee that affected the directors’ 
independent judgment. 

In addition to its Corporate Governance & Nomination Committee, the Board also has an Audit Committee. 
The Compensation Committee is, and operates as a sub-committee of the Corporate Governance & 
Nomination Committee. The Chairman of the Compensation Sub-Committee, Gordon Shirley, reports to the 
Corporate Governance & Nomination Committee on the deliberations of meetings of that Committee. All 
of the foregoing committees have documented terms of reference that have been approved by the Board 
and each of these are reviewed by the respective Committees, and the Board, at least annually, and where 
appropriate, revised. In 2016, the Corporate Governance & Nomination Committee reviewed and made 
revisions to the GraceKennedy Corporate Governance Code. The revised Code is available to the public 
through the Company’s website at http://gracekennedy.com.

SUCCESSION PLANNING IS MORE THAN A CHANGE IN LEADERSHIP

Planning effectively for succession in leadership in a way that is smooth and not disruptive to the Group 
is crucial to its sustained success. The Group Chief Executive Officer reported to the Committee, in some 
detail, on senior executives and their potential and readiness to succeed in the future to senior positions in 
the Group. The Committee made recommendations to the Group Chief Executive Officer on development 
plans for these executives and other matters affecting the Group’s organizational structure, which were 
accepted. 

The Committee also oversaw the execution of the succession plan for Karen Chin Quee Akin, the Company’s 
Chief Corporate Secretary & General Counsel, in light of her scheduled retirement in the first quarter of 
2017. As a part of this plan, Gail Moss-Solomon, joined the Group in July 2016, initially assuming the role 
of Senior Legal Counsel. On the retirement of Karen Chin Quee Akin, Gail Moss-Solomon, will assume the 
role of General Counsel & Chief Corporate Secretary. The Board wishes to acknowledge the outstanding 
performance that Karen Chin Quee Akin has consistently delivered during her years of service to the 
GraceKennedy Group.

BOARD PERFORMANCE EVALUATION

The Group utilizes the Board evaluation tool to review the performance of the Board and key subsidiaries 
and for the development of even stronger Boards. The process involves both a self-evaluation component 
and a peer evaluation component. A review of the 2016 Board Evaluation process and format was led by 
an Ad Hoc Committee comprising Directors Gina Phillipps Black and Parris Lyew-Ayee, Chief Corporate 
Secretary & General Counsel, Karen Chin Quee Akin and Senior Legal Counsel, Gail Moss-Solomon. The Ad 
Hoc Committee refined and revised some of the questions in the form and presented their recommendations 
for approval by the Corporate Governance & Nomination Committee. Ongoing evaluation of the Board’s 
collective performance and that of individual Directors remains central to strong and effective governance.

GraceKennedy’s Corporate Governance & 
Nomination Committee Report (cont’d) 
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The Corporate Governance & Nomination Committee confirmed its position on the desirability of annual 
evaluations and recommended that a more fulsome evaluation should be conducted every other year, and 
a more concise evaluation should be conducted in the intervening years, between the full evaluations. The 
Committee discussed and concluded that an external facilitation of board evaluations once every four (4) 
years to coincide with the full form Board evaluations would be valuable and constructive, and arrangements 
should be made for this to commence in 2020.

During the course of the one-on-one interviews that the Chairman of the Board and the Chair of the 
Committee held with each director to discuss the results of the 2015 Board Evaluation, the Chair solicited 
the views of each director on the issue of term limits that the Committee had been exploring. In the end, 
while recognising the value of term limits, the Committee concluded that the implementation of term 
limits would not be pursued at this time and would instead be revisited in 2019. The Committee reinforced 
the importance of the Board evaluation and interview process being used to establish competency and 
accountability, to identify non-performing Board members and to enable appropriate actions to be taken.

The Committee reviewed the annual schedule of directors’ attendance at Board and Committee meetings for 
the GraceKennedy Board and the key subsidiaries to ensure the required level of attendance.

The first evaluation for the GK Ontario Board was conducted in January 2016.

BOARD APPOINTMENTS

The Board of Directors may fill vacancies in the Board and also may appoint additional directors. Each of 
these appointments is then subject to re-election by shareholders at the Annual General Meeting following 
each appointment. The Board’s Competency Matrix was reviewed and particular areas identified for attention.

The aim is to have a vibrant Board membership with the requisite skills who can work together, and 
independently, to constructively challenge management’s strategies and evaluate the performance against 
strategies and known performance indicators. The Board has in place a formal, rigorous and competence-
based process for the appointment of directors to the Board. The Corporate Governance & Nomination 
Committee, in consultation with the Chairman of the Board and Group Chief Executive Officer, drive 
the identification and nomination process for new directors. These may arise out of the Company’s list 
of potential directors and known areas of expertise for such persons, or recommendations from Board 
members or executives. 

The Committee is committed to ensuring that potential nominees are persons of the highest character 
and integrity, who possess skill and experience in their professed areas of expertise and exercise sound 
judgment. It is essential that they be willing and able to devote adequate and appropriate time to Board 
matters, including preparation for meetings. There should be no conflict of interest that would interfere with 
their independence and the effective discharge of their duties.

DIRECTORS’ EDUCATION AND TRAINING IS AN IMPORTANT INVESTMENT

Best practice in corporate governance requires that directors participate in periodic training to facilitate 
further development of their knowledge and skills, to better enable the discharge of their duties as directors 
and to continuously add value to the Board. The Committee coordinated the Group’s annual Board Training 
Workshop which was attended by over 75 directors and senior managers across the Group. The Committee 
thoughtfully selected topics that met the unique needs of the range of businesses in the Group. These 
included developments in governance best practices, legal, tax, regulatory and other business related 
matters and industry threats and trends that are relevant to directors and managers of a large publicly-held 
entity, with businesses as diverse as that of the GraceKennedy Group. Attendance at these workshops is one 
of the factors considered in the Board Evaluation exercise.

It was previously decided that Information Technology and Cyber Security Awareness training was mandatory 
for the directors of the Company and subsidiaries in the Group and encouraged this also for directors of 
associated companies in the Group. Training for directors in this area therefore took place again this year. 
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COMPENSATION

The Compensation Sub-Committee of the Corporate Governance & Nomination Committee has responsibility 
for reviewing and making recommendations in relation to the total compensation of the Group CEO and 
Senior Executives as well as the overall policy and strategy for compensation within the Group, including the 
significant benefit plans. Deliberations over the year included the review of the Group CEO’s performance 
for 2016 and the setting of objectives for 2017; compensation for the senior executives; incentive plans 
for executives and key incumbents; talent management strategies across the Group; a review of the rules 
relating to the pension plans, long-term incentive schemes and the Sub-Committee’s Terms of Reference. 
The Sub-Committee is comprised solely of non-executive directors, members being Directors Gordon Shirley 
(Chairman), Everton McDonald and Douglas Orane.

In 2016, fees paid to non-executive directors were as presented below. Directors’ fees are not paid to 
executive directors for their attendance and participation at Board meetings.

BOARD FEES (NON-EXECUTIVE DIRECTORS ONLY) 

BOARD FEES 
(Payable to Non-Executive Directors only)

ANNUAL RETAINERS

All Directors $1,694,879

Additional Retainer Board Chair $3,110,704 

Additional Retainer Corporate Governance & Nomination Committee Chair $394,022

Additional Retainer Audit Committee Chair $1,036,901

Additional Retainer Compensation Sub-Committee Chair $262,654

PER MEETING ATTENDANCE FEES

Board Meetings None

Audit Committee meetings $150,161

Other Committee meetings $50,054

In addition to the fees set out in the aforementioned table, each non-executive director was granted the sum 
of $847,439 by way of additional fees on condition that the net amount after tax was to be used exclusively 
to purchase GraceKennedy shares on the open market. The shares so purchased are also subject to a 
restriction on sale for a period of three (3) years.

STAKEHOLDER COMMUNICATION AND ENGAGEMENT

The Board remains committed to a process of regular and meaningful communication between the 
Company and its shareholders and engagement on the Board’s objectives. GraceKennedy knows that 
constructive dialogue with stakeholders allows us to remain responsive to those issues that are important 

GraceKennedy’s Corporate Governance & 
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to all stakeholders whether they are shareholders, customers, employees, regulators, or otherwise part of 
our global community. For this reason, the Board reviews announcements to shareholders in respect of 
the interim results, audited financials, annual reports and other communications to the market by way of 
notifications to the Stock Exchanges of Jamaica and Trinidad & Tobago, press releases and postings on the 
Company’s website. 

Investor briefings to discuss published results take the form of an on-line conference, accessible via a live 
Internet stream. Questions may be submitted via e-mail before or during the broadcast and all are invited. 

JAMAICA STOCK EXCHANGE BEST PRACTICES AWARDS CORPORATE GOVERNANCE

In closing, it is with great pleasure that we report that at the Jamaica Stock Exchange Best Practices 
Awards Banquet held in December, 2016 GraceKennedy received the ‘Corporate Governance Award’ 
which recognizes the listed company that demonstrates and practices outstanding corporate governance. 
Corporate governance and ethics is truly everyone’s business so this award celebrates the efforts of the 
entire GraceKennedy Group in this achievement.

GraceKennedy’s vision to be a Global Consumer Group delivering long-term consumer and shareholder 
value, through brand building and innovative solutions in food and financial services, provided by highly 
skilled and motivated people, cannot be achieved without good governance and the maintenance of 
international best standards. Good governance and the maintenance of the highest ethical principles and 
standards remain at the centre of the Board’s attention as the GraceKennedy Group of companies strives to 
deliver value reflected in improved profitability, growth and other benefits to our stakeholders. 

Gina Phillipps Black 
Chair, on behalf of the Corporate Governance & Nomination Committee 

February 28, 2017
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GKMS Now in Turks & Caicos 

Following its venture into the Turks & Caicos Islands in February 2016, GraceKennedy Money Services 
has increased to 11, the number of countries in the Caribbean in which it operates. 

In keeping with the Group’s mandate to bring world-class financial services to the region, GKMS 
expanded its operations into TCI through the entity – GraceKennedy Money Services Turks & Caicos 
Limited (“GKMS Turks & Caicos”). GKMS now serves as Western Union’s agent in eleven countries across 
the Caribbean, including Jamaica, Trinidad & Tobago, Guyana, St. Vincent and the Grenadines, St. Kitts and 
Nevis, Antigua and Barbuda, Anguilla, Montserrat, the British Virgin Islands and the Cayman Islands. 

Initially launched with one operating location, ‘Your Choice TCI’, at Payless Warehouse Limited, 7 Hospital 
Road in Providenciales, GKMS Turks & Caicos plans to add more locations over time.

Gabriel’s Grill, Cayman Fires 
up Grace Jerk-themed truck
The hugely popular Gabriel’s Grill Cayman is channelling brand Grace in a big way. 

Through a partnership with Grace Foods, the savvy restaurant uses the trendy yet effective trade 
marketing tool of wrap advertising for its mobile food truck to showcase one of its main ingredients – 
Grace Jerk, of course. 

The movable eatery serves up a wide variety of jerk-infused dishes for lunch and dinner daily and customers 
visit its location at 273 Dorcy Drive in George Town, Cayman Islands in droves.
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GraceKennedy Wins at JSE 
Best Practice Awards 
At the Jamaica Stock Exchange (JSE) Best Practises 

Awards 2015 Ceremony held at the Pegasus Hotel 

on December 7, 2016, GraceKennedy Limited won 

the ‘PSOJ/JSE Corporate Governance Award’. 

GraceKennedy was also first runner-up in the 

Corporate Disclosure & Investor Relations category. 

GraceKennedy has been listed on the Jamaica Stock 

Exchange since 1986 and the Stock Exchange of 

Trinidad and Tobago since 1998.

GraceKennedy Group CEO, Donald Wehby, 
accepts the Corporate Governance Award 
from Greta Bogues, Chairperson for the Private 
Sector Organisation of Jamaica/Jamaica Stock 
Exchange’s Corporate Governance Committee.

GraceKennedy was 
also first runner-up 
in the Corporate 
Disclosure & 
Investor Relations 
category. 
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Hi-Lo Returns to Liguanea
Hi-Lo Food Stores Liguanea officially opened on August 29, 2016, across the road from its former location. 
Located in the Liguanea Lane Plaza, it is properly positioned to meet the shopping needs of the large 
number of people who frequent the Liguanea business district. 

Group CEO, Donald Wehby, led a tour of the new facilities during the opening attended by the Hon. Fayval 
Williams, Minister of State in the Ministry of Finance and the Public Service, Sen. Ruel Reid, Minister of 
Education, customers and journalists.

The opening of the new Liguanea store followed closely on the heels of the refurbishing of the Manor Park 
and Barbican stores in 2014 and 2015 respectively, as part of the US$8 million renovation programme which 
began in 2014. The project was completed within five months. The new branch includes a meat department, 
produce section, deli, bakery, floral bar, juice bar and spacious aisles neatly stocked with a wide range of 
goods that are easy to find. 

…Remodels in Montego Bay
Jamaica’s second city, Montego Bay, also received an 
upgraded the Hi-Lo Food Store at Fairview Shopping 
Centre on November 15, 2016. Group CEO, Donald 
Wehby, unveiled the new-look location which was 
upgraded at a cost of US$2 million. The supermarket 
is the fourth in the GraceKennedy-owned chain to 
be upgraded. In keeping with its mandate and brand 
promise of Making Life Easier, the new Hi-Lo Fairview 
boasts wider aisles, a larger selection of grocery and 
non-grocery items, a pharmacy, juice bar, a bakery and 
a deli.

Donald Wehby cuts the ribbon to the new Hi-Lo 
Fairview with (from left), Andrea Coy CEO GK Foods 
Domestic, Montego Bay business man, Anthony Hart 
and Renee Nathan, general manager Hi-Lo Food Stores.
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First Global Bank Makes a 
Move in Liguanea
In September 2016, First Global Bank (FGB) relocated its Liguanea branch to Liguanea Lane Plaza. Situated 

beside Hi-Lo Food Stores, the new location boasts a suite of smart machines such as the Multi-Currency 

Dispenser, Intelligent Deposit ATM and Video Teller Machine that will redefine the in-branch banking 

experience for its customers. 

Douglas Orane, Chairman of the Board of FGB; Dr. the 
Honourable. Andrew Wheatley MP. Energy, Science and 
Technology; Bernadette Barrow,  senior vice-president, 
personal and business banking; Don Wehby; Mariame Mcintosh 
Robinson - FGB’s President and CEO, Paula Barclay, General 
Manager and Chad-Paul Priestly, branch manager, Liguanea.
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Grace Foods UK Wins Big 
at Hertfordshire Chamber 
Council Awards 2016
(PHOTO AND ARTICLE REPUBLISHED FROM GROCERY TRADER NEWSLETTER - MAY 30, 2016)

The Welwyn Garden City-based company won three major awards in the hotly contested ‘Inspiring 
Hertfordshire Awards 2016’, organised by Herts Chamber of Commerce.

In addition to winning the ‘Excellence in People Development’ award, Grace Foods was voted ‘Medium to 
Large Business of the Year’ and won the most prestigious award of all, ‘Overall Business of the Year’.

Managing Director Adam Reader said the awards were the result of a “huge amount of commitment and 
endeavour by people throughout the company.”

“We pride ourselves on our team spirit and we empower people at 
all levels to make decisions. The awards are the result of a lot of hard 
work by a lot of people, but we won’t rest on our laurels. We will use 
the success as a springboard for continued success.”

Grace Foods UK employs approximately 200 people and comprises three subsidiary companies – Enco 
Products Limited (primarily Caribbean foods), Chadha Oriental Foods Limited (Asian and Oriental) and 
Funnybones Foodservice Limited (American and Tex-Mex).

In addition to its sales, marketing and distribution headquarters in Hertforshire, the company owns a state-
of-the-art production facility in Corwen, North Wales.

Grace Foods Managing Director Adam 
Reader (5th right), celebrates a hat-trick 
of Herts Chamber of Commerce awards 
with colleagues. – The Grocery Trader
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GraceKennedy Ontario named 
Category Advisor Ethnic  
for Walmart Canada
A year of great success describes GraceKennedy (Ontario) Inc. (GKO) in 2016. The appointment as Category 

Advisor Ethnic for Walmart is a major breakthrough as it solidifies GraceKennedy as the supplier of 

choice with respect to category leadership and recognition by other Canadian retailers in the market. This 

relationship empowers GKO to be a valuable business partner with Walmart Canada which views the ethnic 

category as a fundamental driver within their overall growth strategy. GKO has been able to add significant 

value to Walmart’s ethnic category growth through the effective use of data analysis and identification of 

emerging market trends. Walmart continues to support new Grace products in the Caribbean and Latin 

sections in an increasing number of stores across Canada. 
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Growing Brand Grace in the 
Ghanian Marketplace 
GraceKennedy Ghana went all 
out with its promotional activities 
designed to grow Brand Grace. 
Food festivals were seen as a 
natural fit for the brand and as 
such, the team participated in 
many of the major food festivals 
that were held in the capital city, 
Accra, which has an estimated 
urban population of 2.291 million, 
as of 2013.

GK Ghana was the main sponsor 
of Jamaica Independence Day 
Celebration held on August 6 
at Jamrock Restaurant located 
at 10 Jungle Road, Accra. The 
celebration featured an all-day 
buffet showcasing popular 
Jamaican dishes, served against 
the backdrop of the pulsating 
rhythms of the Caribbean. Some 
lucky patrons won gift baskets, 
compliments of GK Ghana. 

Dancehall Night brought the curtains down on the celebrations, with patrons receiving complimentary 
Jamaican Rum Punch with the added twist of Grace Aloe Strawberry. 

Another initiative undertaken 
by the team was the 
partnership with businessman 
Junior Wilson, in November 
2016, in the opening of H2 
Enterprise, a Grace-only store 
in one of the main market 
centres, Takoradi – Ghana’s 
fourth most populous city 
(445,205 – 2013 estimate). 

The team also engaged 
in several open market 
promotions, featuring product 
sampling and giveaways in the 
main markets.

She’s a Winner with Grace! Sylvia Asare-Ayeh 
(left), GK Ghana’s Trade Development Officer, 
presents the prize of a Grace gift basket to 
Priscilla Bookman-Amissah Impraim (right) – 
Winner of the Grace Jamaica Independence 
Day Raffle. Sharing the happy moment is 
Elizabeth Olympio Emmanuel (centre), Owner 
of Jamrock Restaurant in Accra.

Inside H2, which is 11 ft wide and 28 
ft deep, customers eagerly stock up 
on their favourite Grace products. 
Grace Mighty Malt, Grace Mackerel 
and Grace Aloe Vera are big sellers.
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GraceKennedy adds 
‘Sweetener’ to 2016  
Champs Sponsorship 
In addition to the approximately $100 million GraceKennedy invested in the 2016 ISSA/GraceKennedy Boys 
and Girl Championships through sponsorship and activation, Group CEO, Donald Wehby, announced at the 
‘Champs’ launch held at the Spanish Court Hotel on March 2, that the Company will be adding a special 
sweetener to this year’s staging of the Championships. 

“GraceKennedy would like to reward the outstanding performances of this year’s Champs. For each record 
broken by an athlete/team this year, we will award the school they represent, $25,000. The student or team 
who breaks the record will make the decision as to which project or initiative within the school the money 
will go towards. The initiative must have the permission of the school’s Principal. We hope that this will 
encourage the athletes to go above and beyond in pursuit of those record performances,” the Group CEO 
said. 

GraceKennedy has been title sponsor of Champs since 2007. The Group’s CEO has said that the money 
spent on Champs by the Company is not seen as an expense, but rather as an investment in the nation’s 
youth. “We are implementing this initiative this year because we want to empower our young people even 
more, to let them know that they have it within them to make their schools better off. We are excited to see 
what projects will be implemented with the money awarded from the records broken,” he said. 

Donald Wehby with the Calabar High School team, 
winners of the Boys’ Championship. Edwin Allen 
High School claimed the Girls’ Championship.
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Mr Wehby outlined GraceKennedy’s involvement in Champs through its Grace Foods, Western Union and First 
Global Bank subsidiaries, as well as the GraceKennedy Foundation. He pledged GraceKennedy’s continued 
support to the athletics competition for the long term. “I am really proud to see the discipline which has 
been displayed over the last couple of years of Champs, and know that with sustained effort, it will go on. 
GraceKennedy looks forward to continuing our sponsorship of what is undoubtedly the greatest schoolboy 
and schoolgirl event of its kind anywhere in the world,” he said.

And now…Grace Patties!
Patties, one of the most popular and delicious snack foods in Jamaica, are rapidly being discovered and 
enjoyed the world over. They are scrumptious pastries with meat or vegetable fillings, baked inside a tender, 
flaky crust.

As the #1 Ambassador of Caribbean food globally, 
with distribution in over 60 countries, the Grace brand 
is seeking to carry this product to its markets across 
the globe, beginning in the USA. 
After extensive research and testing, the product has received positive reviews on the innovative package 
design and product taste. It was introduced in the Southeast USA on a test basis in March 2016 with three 
flavours: spicy beef, mild beef and curry chicken. The product is currently available in supermarkets at over 100 
locations across South Florida in the frozen packaging format, with two patties in each retail box. 
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Dairy Industries wins  
National Quality Awards
Dairy Industries received the National Quality Awards (NQA) prize for ‘Excellence in HR Management’ from 

the Bureau of Standards Jamaica (BSJ) in October 2016. The NQA Programme is Jamaica’s first quality 

systems based awards programme which seeks to recognize and reward local companies that demonstrate 

the application of standards and quality systems in both the production of goods and delivery of service. 

Dairy Industries also earned other NQA in the past for Business Results in 2006, Process Management in 

2008, and three awards in 2011 - Overall Winner, Business Results, and Organisational Focus.

Andrew Ho (left), Senior General Manager, 
Manufacturing with GK Foods Domestic receives 
the award from Dr Parris Lyew Ayee Jr., member 
of the BSJ’s Standards Council, representing 
Government Interest.
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Form of Proxy
I/We ____________________________________________________________________________

of ______________________________________________________________________________

being a member/members of GraceKennedy Limited hereby appoint _______________________

__________________________________  of ___________________________________________

or failing him/her __________________________________________________________________

of ______________________________________________________________________________

as my/our proxy to vote for me/us on my/our behalf at the Annual General Meeting of the Company to 
be held on Wednesday, 31 May 2017 at 4:00 p.m. at 73 Harbour Street, Kingston, Jamaica and at any 
adjournment thereof.

	

FOR AGAINST

RESOLUTION 1

RESOLUTION 2

RESOLUTION 3(a)

RESOLUTION 3(b)

RESOLUTION 4

RESOLUTION 5
 
 
Unless otherwise instructed, the proxy will vote as he/she thinks fit. 

Dated this _____________________  day of ______________________  2017

____________________________________ 
Signature 
 
____________________________________ 
Signature 
 
____________________________________ 
Signature

In the case of a body corporate, this form should be executed under seal in accordance with the Company’s 
Articles.

Note: To be valid this proxy must be deposited with the Corporate Secretary of the Company at 73 
HARBOUR STREET, KINGSTON, JAMAICA not less than 48 hours before the time appointed for holding the 
Meeting. A Proxy need not be a member of the Company.

Place  
Stamp  
Here 

J$100
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Kingston
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gracekennedy.com


